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WHAT YOU WILL LEARN  
IN THIS REPORT 

• The top web publishers of Q4 2020 
on Facebook 

• The genres of stories that were 
successful in Q4 

• The top Facebook formats of Q4 2020 

• The breakdown of different reaction 
types to top Facebook content
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Total and average engagement  
by year: Q4 2020
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Q4 2020 saw a slight reduction in year 
over year engagement to web content 
on Facebook on a quarterly level for the 
first time this year. The level dropped 
from just over 9 billion to a little under 
7.5 billion. 

This number was still well over the levels 
of engagement in both 2018 and 2017, 
however.

The average engagements held the  
same pattern, with a slight drop in the 
average as compared to Q4 2019, but  
an increase compared to both 2018  
and 2017.  

Q4 2019 was a record quarter at the 
time, and engagement was clearly 
beginning to go up on the platform,  
so it is not surprising to see it drop  
off a little this quarter after a record  
12 months for web content in 2020. 

2020

2019

2018

2017   5,679,976,903

  6,281,237,626

  9,258,318,956

  7,390,032,705

2020

2019

2018

2017   134

  155

  246

  181

Total engagement in Q4 by year 

Average engagement in Q4 by year 
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Most engaged publishers:  
Q4 2020

The top 15 publishers from last quarter were 
generally less engaged in Q4. 

As usual, we should take a moment to note here 
that the numbers include subsidiaries for the big 
cable publishers. This means that NBC contains 
local news stations under its umbrella, as does 
Fox News.  

NBC and its subsidiaries were once more the  
top publisher on Facebook, though with a 
significant drop in engagements as compared  
to the previous quarter. In Q3 the group received 
some 340 million engagements, but in Q4 this 
was 100 million or so lower, with 240 million. 

The same was true for Fox News, who also 
dropped around 100 million engagements  
from quarter to quarter, with 303 million in  
Q3 compared with 211 million in the most  
recent quarter.  

The Daily Mail actually roughly maintained its 
levels compared to the previous quarter, and 
was rewarded with a rise in the rankings, moving 
from fifth to third while hovering around the 190 
million engagement mark.  

CNN and the Daily Wire made up the rest of  
the top five, with the Daily Wire seeing roughly 
half the engagement that it saw in Q3, which  
was a record setting quarter for the conser-
vative publisher.
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nbc.com

foxnews.com

dailymail.co.uk

cnn.com

dailywire.com

nytimes.com

cbsnews.com

washingtonpost.com

bbc.co.uk

breitbart.com

npr.org

theguardian.com

yahoo.com

thehill.com

legit.ng   66,999,603

  69,063,580

  71,567,013

  76,357,895

  82,294,738

  83,561,422

  86,721,695

  86,770,215

  107,364,964

  115,807,910

  137,050,079

  155,615,615

  188,277,025

  211,524,570

  240,842,482

Top web publishers by Facebook engagement: Q4 2020
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foxnews.com

dailywire.com

cnn.com

dailymail.co.uk

nbcnews.com

nytimes.com

npr.org

washingtonpost.com

westernjournal.com

theblaze.com

rumble.com

breitbart.com

legit.ng

cbsnews.com

theguardian.com

bbc.co.uk

thehill.com

nypost.com

theconservativeopinion.com

forbes.com   115

  116

  117

  121

  127

  131

  139

  148

  174

  177

  181

  186

  224

  234

  283

  332

  360

  430

  463

  497

Number of stories in the  
top 10,000: Q4 2020

When we look at the number of stories in  
the top 10,000, we get a picture of who has 
had consistently high-performing stories,  
as opposed to simply having lots of 
engagements with lots of stories. 

Though it was not as successful of a quarter  
for the Daily Wire, it was still in the top two for 
number of stories featuring in the top 10,000, 
slightly behind Fox News. Both had more than 
450 stories in the top 10,000 for the three  
month period.  

The only other publisher to have more than  
400 stories in the top 10,000 was CNN.  

Despite being the most engaged publisher,  
NBC News only came fifth overall for number  
of stories among the most engaged.  

The top 20 made up a higher proportion of  
the top 10,000 stories overall in Q4, with 4,555  
of the top stories coming from the 20 most 
frequently appearing publishers, as opposed  
to 4,320 in Q3. 
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Number of stories in top 10,000 by publisher
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Most engaged stories: Q4 2020

We broke out the top stories by their overall 
Facebook engagement, and politics was less 
dominant than you might expect, given it was 
a presidential election quarter. 

The most engaged articles tended to focus on 
deaths of celebrities, with the BBC’s report of 
Sean Connery being the most engaged piece  
of content for the quarter with more than 4.4 
million engagements.  

Eddie Van Halen and Tommy Lister were two 
other celebrities whose deaths caused an 
outpouring of emotion. 

One other article also received more than 4 
million engagements, and it was the news that 
Donald and Melania Trump had tested positive 
for the coronavirus.  

When it came to the election result, only one 
article featured in the top fifteen, and that was  
a report from the BBC about Joe Biden’s victory.

Most engaged web content in Q4 2020

FACEBOOK PUBLISHING: Q4 2020

# Publisher Headline FB  
engagement

1 bbc.co.uk Sean Connery: James Bond actor dies aged 90 4,437,158

2 wafb.com Trump, first lady test positive for coronavirus; Pence tests negative 4,081,111

3 popsugar.com Jupiter and Saturn Will Align to Create the First "Christmas Star" in Nearly 800 
Years 4,062,272

4 tmz.com Eddie Van Halen Dead at 65 3,555,362

5
christianhead 
lines.com

Planets Will Align Causing Rare 'Christmas Star' to Appear in the Sky This 
December 3,262,979

6 nbcnews.com Trump kills stimulus talks, tweets no deal until 'after I win' election 3,209,875

7 nbcnews.com Lawyers: We can't find parents of 545 kids separated by Trump admin 2,961,838

8 news18.com A Covid-19 Nasal Swab Test Punctured Woman's Brain Lining and Leaked Brain 
Fluid From Her Nose 2,952,158

9 theblaze.com
President Trump tweets that he and the first lady have tested positive for 
coronavirus 2,867,331

10 nypost.com
Smoking-gun email reveals how Hunter Biden introduced Ukrainian 
businessman to VP dad 2,256,821

11 tmz.com Friday' Star Tommy 'Tiny' Lister Dead at 62 2,568,367

12 unicef.org Four things you can do to support your teen’s mental health 2,561,427

13 dailykos.com
BREAKING: WHITE HOUSE SAYS TRUMP AND MELANIA POSITIVE FOR COVID-19 
(UPDATED POST). 2,502,175

14 nypost.com Eddie Van Halen, rock guitar god, dead of throat cancer at 65 2,191,690

15 bbc.co.uk US Election 2020: Joe Biden wins the presidency 2,110,115

*Source NewsWhip Analytics from October 1st - December 31st, 2020 only
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Most commented stories:  
Q4 2020

The most commented stories tend to reflect 
articles that stir a bit more controversy 
among an audience.  

The most commented story was about President 
Trump pulling out of stimulus talks before the 
election, saying they would continue after he 
won the election. This, and the story in which it 

was announced that he and the first lady had 
Covid, were the only ones to receive more than  
a million comments.  

Political stories seem to have been more  
likely to drive comments than other types of 
engagements, with eleven of the top fifteen 
stories being political in nature in some way.
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Most commented web content in Q4 2020

*Source NewsWhip Analytics from October 1st - December 31st, 2020 only

# Publisher Headline FB comments

1 nbcnews.com Trump kills stimulus talks, tweets no deal until 'after I win' election 1,277,886

2 wafb.com Trump, first lady test positive for coronavirus; Pence tests negative 1,038,505

3 theblaze.com
President Trump tweets that he and the first lady have tested positive for 
coronavirus 868,185

4 nbcnews.com Lawyers: We can't find parents of 545 kids separated by Trump admin 699,942

5 dailykos.com
BREAKING: WHITE HOUSE SAYS TRUMP AND MELANIA POSITIVE FOR COVID-19 
(UPDATED POST). 668,734

6 nypost.com
Smoking-gun email reveals how Hunter Biden introduced Ukrainian 
businessman to VP dad 610,963

7 bbc.co.uk Sean Connery: James Bond actor dies aged 90 607,065

8 foxnews.com
Bruce Springsteen says he’ll be 'on the next plane' to Australia if Trump wins 
reelection 601,817

9 cnbc.com
Biden Covid advisor says U.S. lockdown of 4 to 6 weeks could control 
pandemic and revive economy 589,338

10 news18.com A Covid-19 Nasal Swab Test Punctured Woman's Brain Lining and Leaked Brain 
Fluid From Her Nose

570,374

11 news.yahoo.com Biden Team Cancels Texas Event After Highway ‘Ambush’ by MAGA Cavalry 549,835

12 cnbc.com Would you be willing to get a Covid-19 vaccine in exchange for a $1,500 
stimulus check? How one bold proposal would work

520,226

13 cnn.com
President Donald Trump and first lady Melania Trump test positive for 
Covid-19 496,407

14 forbes.com Biden: Congress Should Cancel $10,000 Of Student Loans Immediately 466,268

15 tyla.com A Third Of People Only Wash Their Bedsheets Once A Year 463,507
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Most shared stories: Q4 2020

The share count of the top stories was 
significantly less than other forms of 
engagement, with none receiving more  
than a million shares.  

The most shared article was a one from Pop 
Sugar, in which they wrote about the alignment 
of Jupiter and Saturn that would create a 
‘Christmas Star’ for the first time in almost  
800 years.  

A story sharing news of Tommy Lister’s death  
was the most shared article about a celebrity 
death with more than 630k, while the article 
about Sean Connery had 611k shares.  

A petition from 38 degrees and the 
healthcare.gov website were both also  
among the top fifteen most shared articles  
for the quarter.

Most shared web content in Q4 2020

FACEBOOK PUBLISHING: Q4 2020

*Source NewsWhip Analytics from October 1st - December 31st, 2020 only

Publisher Headline FB Shares

popsugar.com Jupiter and Saturn Will Align to Create the First "Christmas Star" in Nearly 800 Years 708,788

tmz.com Friday' Star Tommy 'Tiny' Lister Dead at 62 633,175

bbc.co.uk Sean Connery: James Bond actor dies aged 90 611,610

christianheadline
s.com

Planets Will Align Causing Rare 'Christmas Star' to Appear in the Sky This December 539,260

healthcare.gov Get 2021 health coverage. Health Insurance Marketplace 527,066

nypost.com
Smoking-gun email reveals how Hunter Biden introduced Ukrainian businessman to VP 
dad 519,961

you.38degrees. 
org.uk

Stop MPs entitlement to "free work meals" 484,370

news18.com
A Covid-19 Nasal Swab Test Punctured Woman's Brain Lining and Leaked Brain Fluid 
From Her Nose 450,363

tmz.com Eddie Van Halen Dead at 65 420,124

nbcnews.com Lawyers: We can't find parents of 545 kids separated by Trump admin 363,967

nypost.com Tax filings reveal Biden cancer charity spent millions on salaries, zero on research 349,845

nbcnews.com Trump kills stimulus talks, tweets no deal until 'after I win' election 338,551

wafb.com Trump, first lady test positive for coronavirus; Pence tests negative 314,582

godtv.com God's Word For You Today: Trust In The Process | God TV 302,611

tmz.com Alex Trebek Dead at 80 After Battling Pancreatic Cancer 285,834
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Types of articles in the top 100 
stories: Q4 2020

Despite not having many of the overall top 
stories for the quarter, politics was dominant 
within the top 100, with almost half of the 
top stories being political in some way.  

For purposes of this chart, we have included 
Covid stimulus and other political responses to 
the virus under the politics category, while 
diagnoses and how it has affected society have 
been broken out into separate categories.  

Celebrity deaths were the second most fre-
quently appearing stories among the top 100, 
with 16 articles referencing the death of famous 
actors or musicians.  

Covid diagnoses - mostly articles referencing the 
Trump family’s illness - made up eight of the top 
stories, while analyses of its effect on society 
were four of them.  

Soft news made a slight comeback this quarter, 
with 12 of the top 100 stories being soft news of 
some form, rising from eight in Q3.
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Percentage of top 100 stories of Q4 2020 by genre

Other 
13

Covid in society
4

Covid diagnosis
8

Soft
12

Death 
16

Politics
47
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Top Facebook Pages: Q4 2020

The top Pages were a mix of publishers, 
humor Pages, and individual personalities.   

Donald Trump had the most engaged Facebook 
Page of the quarter, with more than 400 million 
engagements to his posts, which became more 
frequent in the aftermath of the election.  

Sarcasm was the second most engaged Page, 
not far behind Trump with 370 million. The 
Dodo, Fox, and Occupy Democrats made up  
the rest of the top five. 

The trend here is politics, sports, animals, and 
humor, which are the four categories into which 
the Pages here tended to fall.

FACEBOOK PUBLISHING: Q4 2020

DonaldTrump

SarcasmLol

thedodosite

FoxNews

OccupyDemocrats

WoofWoofTV

dan.bongino

manchesterunited

Breitbart

9gag

JesusDaily

LADbible

BleacherReportFootball

mumbaiindians

Sadcasm   70,992,941

  79,733,599

  82,391,030

  84,623,799

  85,860,703

  86,120,445

  89,857,379

  91,524,191

  100,016,492

  115,149,776

  129,029,362

  148,138,576

  149,355,863

  370,457,810

  406,109,601

Top Facebook Pages of Q4 2020
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FACEBOOK PUBLISHING: Q4 2020

thedodosite

FoxNews

OccupyDemocrats

WoofWoofTV

Breitbart

LADbible

BleacherReportFootball

goal

cnn

legitngnews   57,781,701

  62,910,575

  68,502,247

  82,391,030

  84,623,799

  89,857,379

  115,149,776

  129,029,362

  148,138,576

  149,355,863

Publishers with the most engaged Pages in Q4 2020

Top Publishers’ Facebook Pages: 
Q4 2020

In this view, we have removed individuals 
and meme/humor Pages to look just at 
publisher accounts.  

This picture looks somewhat different, though 
there is substantially less engagement among 
publishers than other Pages. It is a mix of the 
mainstream, sports, and animal sites.  

The Dodo had the top Page among publishers 
when it came to engagements, with almost 150 
million interactions with their content.  

Not far behind, with only a million fewer 
engagements was Fox News, who saw their 
Facebook content receive 148 million 
interactions.  

Again, politics and animals were the order of the 
day here, with the likes of WoofWoofTV, Occupy 
Democrats, and Breitbart frequently going viral.  

Sports also featured thanks to the likes of 
Bleacher Report and Goal.

*Source NewsWhip Analytics from October 1st - December 31st, 2020 only
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Top Facebook posts: Q4 2020

The top post of the quarter was Barack 
Obama congratulating his former VP Joe 
Biden on his election victory, which saw 
almost 5 million engagements.  

There was a mix of publishers and individuals 
among the rest of the top posts, with soccer star 
Cristiano Ronaldo appearing three times among 
the top ten posts on the platform.  

Photo featured four times among the top ten 
posts, while native video featured five times.  

The one status update that appeared was 
Donald Trump giving an update on his Covid 
infection.

Top Facebook Posts of Q4 2020

FACEBOOK PUBLISHING: Q4 2020

FB Page Post Type Headline Engagement

Barack 
Obama Photo

I could not be prouder to congratulate our next President, Joe 
Biden, and our next First Lady, Jill Biden. 4,802,086

Cristiano 
Ronaldo Photo

We wish you a Merry Christmas!! Full of love, health and 
happiness🎅 🎄 ❤ 3,884,950

The Dodo Native Video Baby Deer Asks Woman To Rescue Him 3,791,771

The Dodo Native Video Dog Trapped In Well Is So Happy To Be Rescued 3,757,048

Cristiano 
Ronaldo Photo

Felling good and healthy! 🤷 😉  
Forza Juve! 💪  #finoallafine

3,720,498

Blossom Native Video Hacks vs Products... which one is better!? 3,401,407

Cristiano 
Ronaldo Photo Thanks for your love and support ❤ 3,388,234

The Dodo Native Video
Tiny Puppy Found In Trash Looks So Happy In His Forever 
Home 3,178,238

Donald J. 
Trump Status Going welI, I think! Thank you to all. LOVE!!! 3,027,517

Woof Woof Native Video Adorable Maltese Dogs Dressed In Panda Costumes 2,898,555

*Source NewsWhip Analytics from October 1st - December 31st, 2020 only
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Top Facebook posts  
(publishers only): Q4 2020

We then narrowed this down to just contain 
publishers, and The Dodo was the dominant 
publisher with five of the top fifteen posts.  

Animals and crafts generally won the day for 
publishers, with dogs, deer, and crabs all 
featuring.  

Relatively few straight news sites featured, with a 
local Fox station being the only cable news 
channel to appear in this list. 

Native video was the dominant post type among 
publishers, with all fifteen of the top posts being 
in that format.

15
Top Facebook posts  
(publishers only): Q4 2020

Top Facebook Posts of Q4 2020

FACEBOOK PUBLISHING: Q4 2020

*Source NewsWhip Analytics from October 1st - December 31st, 2020 only

FB Page Post Type Headline Engagement

The Dodo Native Video Baby Deer Asks Woman To Rescue Him 3,791,771

The Dodo Native Video Dog Trapped In Well Is So Happy To Be Rescued 3,757,048

Blossom Native Video Hacks vs Products... which one is better!? 3,401,407

The Dodo Native Video
Tiny Puppy Found In Trash Looks So Happy In His Forever 
Home 3,178,238

5-Minute 
Crafts Native Video Don't rush to throw away the pallets, build a house! 2,685,904

FOX19 Native Video Deer Rescue 2,683,847

ViralHog Native Video Crab Quickly Constructs New Home 2,645,884

Woof Woof Native Video
Adorable Chunky Malamute Puppies Frolic Around In The 
Snow 2,616,591

The Dodo Native Video Dog Lets Cat Brother Ride On Him When They Go Hiking 2,324,421

Woof Woof Native Video This is what true happiness looks like 😂 ❄ 2,306,992

The Dodo Native Video Golden Retriever VS Very Terrifying Kitten 2,258,311

Woof Woof Native Video Little Girl Doesn’t Want To Leave Friendly a Pitbull Dog 2,164,118

Crafty Panda Native Video How to turn old tv into an aquarium 2,048,197

SPORTbible 
Australia Native Video Modern Day Shaolin Master Has Serious Moves! 1,943,181

Crafty Panda Native Video Growing fruits & vegetables into any shape 1,906,579
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Top publisher by reaction type: 
Q4 2020

This table looks at the top publisher by 
reaction type for Q4 2020 – it does not 
include individuals or organizations.  

There was considerable variety when looking  
at the top Page by reaction type, with different 
publishers appearing throughout, bar a couple 
of repetitions.  

The Dodo was the most liked with nearly 80 
million likes for the period, and also the most 
loved with more than 42 million.  

Fox News also appeared twice in the list,  
being the most commented and the Page  
that received the most angrys, with 22  
million and 12 million respectively.  

Occupy Democrats was the publisher Page 
with the most shared, 9GAG had the most 
hahas, My Modern Met had the most wows,  
and CNN had the most sads.

16

Top Facebook Pages by reaction: Q4 2020

*Source NewsWhip Analytics from October 1st - December 31st, 2020 only

FB page Reaction Number

The Dodo Like 79,734,413

Occupy Democrats Share 21,948,569

Fox News Comment 22,558,713

The Dodo Love 42,508,679

9gag Haha 23,478,654

My Modern Met Wow 2,033,539

CNN Sad 4,023,539

Fox News Angry 12,456,435
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Top post by reaction type: 
Q4 2020

For the top posts we included all of the posts 
across the top 10,000, including those from 
individuals and organizations. 

Christmas was a frequently referenced theme, 
with the top post on the platform coming from 
Cristiano Ronaldo, who wished his followers a 
merry Christmas.  

Donald Trump also referenced the Christmas 
season, sending well-wishes to his followers in 
what was the most commented post. 

Animals, and especially dogs, took two of the  
top spots in this list, with a post from Woof  
Woof being the most shared, and a post from 
The Dodo being the one with the most sads 
after a dog was rescued from a well.  

Politics also crept its way into the table, with 
Barack Obama featuring once with his con-
gratulations of Joe Biden. Meanwhile, Donald 
Trump featured as the most commented post, 
as well as the posts with the most hahas and 
angrys. 
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Top Facebook posts by reaction: Q4 2020

*Source NewsWhip Analytics from October 1st - December 31st, 2020 only

FB page Post type Reaction Headline Number

Cristiano 
Ronaldo Photo Like

We wish you a Merry Christmas!! Full of love, health 
and happiness🎅 🎄 ❤ 2,925,165

Woof Woof Native Video Share Adorable Maltese Dogs Dressed In Panda Costumes 1,202,219

Donald J. 
Trump Status Comment MERRY CHRISTMAS! 637,649

Barack 
Obama Photo Love

I could not be prouder to congratulate our next 
President, Joe Biden, and our next First Lady, Jill 
Biden.

1,407,141

Donald J. 
Trump Photo Haha Anti-Biden Meme 732,711

Blavity Native Video Wow Baby girl KILLED it 😲  🙌 417,834

The Dodo Native Video Sad Dog Trapped In Well Is So Happy To Be Rescued 889,377

Donald J. 
Trump Photo Angry

Look at this in Wisconsin! A day AFTER the election, 
Biden receives a dump of 143,379 votes at 3:42AM, 
when they learned he was losing badly. This is 
unbelievable!

194,541



FACEBOOK PUBLISHING: Q4 2020

Reactions to top 10,000 Facebook 
posts by percentage

In terms of the most used reaction types  
to the top 10,000 posts, likes were even more 
dominant than they have been in previous 
quarters. 

As usual, the love reaction was the second most 
common engagement type among the top posts, 
with around 15 percent of the total engage-
ments to the top posts being this reaction type.  

Shares and comments combined for around  
12 percent of the total, with shares far more 
common than comments, while hahas were 
actually more popular than comments in Q4.  

Once again, sads, wows, and angrys made up  
a relatively insignificant proportion of the most 
used reactions, combining for just two percent 
of the total for Q4 2020.
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Most common reactions to top 10,000 posts by percentage

Other
2

Comments
3

Hahas
7

Shares
9

Loves
16 Likes

62

*Source NewsWhip Analytics from October 1st - December 31st, 2020 only



FACEBOOK PUBLISHING: Q4 2020

Number of posts in top 10,000  
by post type 

For the top post types by format, there were 
similarities between Q4 and Q3. 

Photo was once again the dominant force among 
the top 10,000 Facebook native posts, with more 
than half the top posts being an image of some 
form.  

Native video was the second most frequently 
appearing among the top posts, with publishers 
often favoring this format.  

The two combined to be almost 85 percent of 
the posts, with statuses and links combining  
for around 15 percent.  

Interestingly, statuses overtook links in terms of 
frequency of appearance in Q4, which is perhaps 
tied to the higher number of individuals 
appearing in the top post rankings.
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Top 10,000 Facebook posts by format (%)

Status
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Photo
55

Native Video
29

Live Video
0

Embedded Video
0

Link
7
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www.newswhip.com

Free demo: 
click here

Key Takeaways
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Key takeaways 

• There was a slight drop in engagement to web 
publishers on Facebook in Q4 compared to 
Q3, falling from 9 billion to 7 billion. 

• Politics and celebrity deaths were particularly 
impactful in Q4, with most of the very top 
stories being about one or the other 

• Photo remained the dominant format for the 
top posts on Facebook, with more than half of 
the top 10,000 being an image of some form 

• This was less true for the top publisher posts, 
which tended to come in the form of native 
videos 

• Native content on Facebook had a bit of a 
different focus than web content shared on 
the platform, with animals and sports more 
prominent

21

What to remember
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www.newswhip.com

Request a  
Free Demo  

of the tools used  
to build this report

Thank you!
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Report parameters 

Web content:  
All English-language web content, measured  
by Facebook interactions. These are broken  
out by likes, shares, and comments. 

Native Facebook content:  
English-language Facebook content published  
on Facebook, measured by likes, shares, 
comments, and reactions (Loves, Hahas,  
Wows, Sads, Angrys)
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