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FACEBOOK PUBLISHING: Q3 2020

Total and average engagement
by year: Q3 2020

Q3 2020 saw a significant increase in the
number of engagements to web content
on Facebook compared to the same
quarter in previous years.

There were 9.8 billion engagements to
web content on Facebook last quarter
compared to 6.5 billion in 2019.

This was, however, a less dramatic
increase than we saw in Q2 year over
year, and a slight reduction from the 16
billion we saw in Q2 and the 14 billion in
Q1 of this year.

2020

2019

2018

2017

Average engagement in Q3 by year

2020

247

Total engagement in Q3 by year

9,799,104,978

6,548,070,459

4,970,581,822

6,348,907,922

The average engagements were also
down relatively compared to Q2,
dropping from 430 to 247 interactions
per article between quarters.

While it was up compared to previous
Q3s, the ratio was less dramatic
compared to that of the total engage-
ments, showing that it was driven at
least in part by a greater number of
articles being written.

*Source NewsWhip Analytics from July 1st - September 30th, 2020 only



FACEBOOK PUBLISHING: Q3 2020

Most engaged publishers:

03 2020

The top 15 publishers last quarter were
generally less engaged than in Q2.

As usual, we should take a moment to note here
that the numbers include subsidiaries for the big
cable publishers. This means that NBC contains
local news stations under its umbrella, as does
Fox News.

NBC and its subsidiaries was once again the top
publisher overall, though with significantly fewer
engagements. In Q2, they had 550 million
engagements, and this had dropped to a little
over 330 million this quarter.

Fox News also saw a slight drop in the number of
engagements, though it was less dramatic than

the one NBC's umbrella experienced, dropping
from 330 million to just over 300 million.

The Daily Wire was one of the few top publishers
that saw more engagement in Q3 than Q2, rising
from 213 million to 286 million.

Generally the number of Facebook engagements
each of the top 15 publishers received fell,
dropping from an aggregate total of 3.47 billion
in Q2 to around 2.45 billion this time around.

This was actually a slightly higher ratio of the
total, with the top publications responsible for
around 25 percent of the total, whereas in Q2
this was closer to 22 percent.

Top web publishers by Facebook engagement: Q3 2020

nbc.com
foxnews.com
dailywire.com
cnn.com
dailymail.co.uk
nytimes.com
breitbart.com

washingtonpost.com

e 338,438,893
e 303,968,903
I 286,538,775
. 219,385,924
I 191,808,366
N 139,163,415

I 119,000,117

I 118,385,105

bbc.co.uk NG 110,239,053
nypost.com [ NG 109,320,460
yahoo.com [N 106,106,149
thehill.com NN 103,613,155

cbsnews.com
theblaze.com

npr.org

I 103,830,490
I 102,614,127
I 100,055,655
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Number of stories in the
top 10,000: Q3 2020

FACEBOOK PUBLISHING: Q3 2020

When we look at the number of stories in the
top 10,000, we get a picture of who has had
consistently high-performing stories, as
opposed to simply having lots of
engagements with lots of stories.

This is now, unlike the previous graph, on a
domain level, so NBC News is split out from
other NBC properties, and the same is true

for Fox News etc.

The Daily Wire is the publication that had the
most stories in the top 10,000 this quarter, with
some 709. We have covered The Daily Wire's rise
extensively on our blog.

Fox had the second highest number of stories
with 438, closely followed by CNN with 405.

The Blaze, The New York Times, and The
Washington Post all had around 200 stories
in the top 10,000 articles on Facebook for the
last quarter.

Number of stories in top 10,000 by publisher
719

dailywire.com
foxnews.com
cnn.com
nbcnews.com
theblaze.com
nytimes.com
washingtonpost.com
dailymail.co.uk
nypost.com
breitbart.com
npr.org
westernjournal.com
thehill.com
huffpost.com
bbc.co.uk
bluelivesmatter.blue
msnbc.com
forbes.com
washingtontimes.com

newsweek.com

I 438
I 405
I 322
I 239
I 215
I 210

I 199

I 102
I 174
I 167
I 161
I 4
I 130
I 125
I 114
B 02
I o3
B o
I 33
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FACEBOOK PUBLISHING: Q3 2020

Most engaged stories: Q3 2020

We broke out the top stories by their overall
Facebook engagement, and politics was
dominant, as you might expect going into

a presidential election.

The Atlantic's report of Trump’s alleged
comments about veterans was the second
most engaged on the platform, while the BBC's

report of Trump suggesting delaying the

election was third.

The most engaged article was from NPR, and

focused on the death of pioneering Supreme
Court Justice Ruth Bader Ginsburg. This piece
received more than 10 million engagements

on Facebook.

Publisher

npr.org

theatlantic.com

bbc.co.uk

nytimes.com

comicbhook.com

apnews.com

nbcnews.com
cnsnews.com
9gag.com
cnn.com

cnn.com

unicef.org

nytimes.com

businessinsider.com

www1.cbn.com

actor Chadwick Boseman.

Most engaged web content in Q3 2020

: Headline

: Justice Ruth Bader Ginsburg, Champion Of Gender Equality,

: Dies At 87

Trump: Americans Who Died in War Are ‘Losers’ and ‘Suckers’
Trump calls for delay to 2020 US election

: Trump's Taxes Show Chronic Losses and Years of Income Tax
: Avoidance

Black Panther Star Chadwick Boseman Dies at 43 Due to Colon
: Cancer

Trump gives $35 million to aid human trafficking victims
: Joe Biden selects Kamala Harris as his running mate

Trump's Executive Order Will Drop the Price of Insulin Down
i to Pennies a Day

You Can Buy Arms For Your Chicken

HHS confirms coronavirus hospital data will now be sent to
: DCinstead of CDC

Justice Ruth Bader Ginsburg dead at 87
UNICEF responding to destruction in Lebanon

Opinion | John Lewis: Together, You Can Redeem the Soul of
: Our Nation

: This aviator just became the US Navy's first Black female
: fighter pilot

i New Hydroxychloroquine Study Proves Trump Right, Says It
: 'Significantly’ Cuts Death Rate

Overall, eleven of the top fifteen stories were
political in nature, with the most engaged non-
political story being the death of Black Panther

: FB engagement

10,445,015

6,844,758
5,803,082

5,303,936

4,873,646

4,793,065
4,060,706

3,777,945
3,731,091
3,693,906

3,648,140
3,666,967

3,371,763

3,468,292

3,391,582
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FACEBOOK PUBLISHING: Q3 2020

Most commented stories:

03 2020

The most commented stories tend to reflect
articles that stir a bit more controversy
among an audience.

The most commented stories are largely still
political, with many of the same stories
appearing here as we saw in the most engaged
overall. The Atlantic and the BBC each rose one
position to first and second respectively, with

nearly half of each’'s engagements coming from
comments.

The New York Times' investigation into Donald
Trump's taxes was the third most commented
story, with 1.8 million.

Overall, nine stories received more than a million
comments on Facebook.

Most commented web content in Q3 2020

Publisher Headline FB comments
theatlantic.com Trump: Americans Who Died in War Are ‘Losers’ and ‘Suckers’ 3,235,146
bbc.co.uk Trump calls for delay to 2020 US election 2,452,477

nytimes.com : .
y : Avoidance

npr.org At 87

cnn.com ¢ instead of CDC

10news.com

newsweek.com P .
: using it | Opinion

Trump'’s Taxes Show Chronic Losses and Years of Income Tax
Justice Ruth Bader Ginsburg, Champion Of Gender Equality, Dies
HHS confirms coronavirus hospital data will now be sent to DC
States have authority to fine or jail people who refuse

: coronavirus vaccine, attorney says

i The key to defeating COVID-19 already exists. We need to start

Trump’s New COVID Doctor Says Sex With Demons Makes You

1,816,672

1,462,862

1,235,970

1,201,714

1,028,649

thedailybeast.com L Sick 1,028,380

nbcnews.com Joe Biden selects Kamala Harris as his running mate 1,012,861
. . Joe Biden Promises Fewer Fires, Floods, and Hurricanes if He

pjmedia.com : Wins in November el

9gag.com You Can Buy Arms For Your Chicken 868,397

Vigilante With Long Gun Shoots and Kills 2 Jacob Blake Protesters

tmz.com : ingKenosha & J 818,841
. . : Military Ballots Found in the Trash in Pennsylvania—All Were

pjmedia.com : TrlulmpyVotes unet ! yivan 778,494

dailymail.co.uk m?r:((\)/\:’i'” 'has tapes of prominent US politicians having sex with 733,053

socialsecurityworks.org§ Donald Trump: If Reelected, | will “Terminate” Social Security 689,226

*Source NewsWhip Analytics from July 1st - September 30th, 2020 only



FACEBOOK PUBLISHING: Q3 2020

Most shared stories: Q3 2020

The share count of the top stories was The NPR piece about Justice Ginsberg's death
significantly less than other forms of was the second most shared with 837k shares,
engagement, with none receiving more and Chadwick Boseman’s death saw similar
than a million shares. numbers.

The most shared article was a local Ohio story Again, the focus was often political, though there
about a missing girl who had been found in were a couple of examples of local news going
Indiana, with more than 860,000 shares, viral, including the story of an Alabama principal
representing more than 50 percent of the dancing to “Can’t Touch This” in a COVID-19
article’s total engagement. parody video.

Publisher

go.tiffinohio.net
npr.org
comicbook.com
pimedia.com
nytimes.com
theatlantic.com
www1.cbn.com
theblaze.com
al.com
sign.moveon.org
apnews.com
9gag.com
dailywire.com
newsweek.com

nytimes.com

i New Hydroxychloroquine Study Proves Trump Right, Says It
: 'Significantly' Cuts Death Rate

#SayHisName' trends after mainstream media's silence on the
: atrocious killing of 5-year-old Cannon Hinnant

Watch Alabama high school principal in “Can’'t Touch This” parody
: video about COVID-19

: WALSH: National Media Refuse To Cover Murder Of 5-Year-Old Because
: It Doesn't Fit Their Racial Narrative

The key to defeating COVID-19 already exists. We need to start using it |
: Opinion

Most shared web content in Q3 2020

Headline FB Shares
Missing 4-year-old Ohio girl found safe in Indiana, suspect in custody 863,483
Justice Ruth Bader Ginsburg, Champion Of Gender Equality, Dies At 87 837,161
Black Panther Star Chadwick Boseman Dies at 43 Due to Colon Cancer 821,060
\l\//lci![iézry Ballots Found in the Trash in Pennsylvania—All Were Trump 659,373
Trump's Taxes Show Chronic Losses and Years of Income Tax Avoidance 648,521
Trump: Americans Who Died in War Are ‘Losers’ and ‘Suckers' 648,206

570,013
538,708

529,618

Essential workers weekly federal stimulus benefit 526,796
Trump gives $35 million to aid human trafficking victims 519,222

You Can Buy Arms For Your Chicken 512,684

488,466

464,314

Opinion | John Lewis: Together, You Can Redeem the Soul of Our Nation 462,146

*Source NewsWhip Analytics from July 1st - September 30th, 2020 only 9
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Types of articles in the top 100

stories: 03 2020

We saw a further move away from viral soft
news this quarter, with only eight of the top
hundred stories on that.

Last quarter we saw COVID-19 and the Black
Lives Matter movement dominate the top
headlines, and that was partially true again
here, as they combined to be 40 percent of
the top stories.

In Q2, that number was 56 percent, so it was
a slight drop, but still among the most publicly
engaged topics of the quarter.

This was partially due to the rise in engagement
in politics stories, which were the most engaged
subcategory in Q3, rising from 12 in Q2 to 29 this
time around.

Death announcements were responsible for

10 of the top hundred stories, with reports on
Chadwick Boseman's death appearing a number
of times in that list.

Soft news fell even further, dropping from 14
percent to just eight percent.

Percentage of top 100 stories of Q3 2020 by genre

Other
13

Soft
8

Death
10

BLM
18

Politics
29

COovID
22

*Source NewsWhip Analytics from July 1st - September 30th, 2020 only
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FACEBOOK PUBLISHING: Q3 2020

Top Facebook Pages: Q3 2020

The top Pages were a mix of publishers,
humor Pages, and individual personalities.

Sarcasm was the most engaged Facebook Page
by a considerable distance, with more than 400
million engagements.

Donald Trump was the next most engaged with
around 176 million engagements, with UNICEF
and Occupy Democrats not far behind.

Other personalities that featured included Ben
Shapiro and Dan Bongino, with 121.6 million and
77.7 million engagements respectively.

Top Facebook Pages of Q3 2020

DonaldTrump _ 176,109,947
unicet [ 65345130
OccupyDemocrats _ 158,556,703
thedodosite _ 152,792,516
FoNews [ 133,904,264
officialbenshapiro _ 121,649,849

BleacherReportFootball _ 97,974,808
memes [ ©5.799,988
goal _ 94,733,252
Breitbart [N 93,881,233
ogaz [ 86,540,258
dan.bongino _ 77,738,821
TheOther98 - 76,258,621
Sadcasm _ 74,014,934

*Source NewsWhip Analytics from July 1st - September 30th, 2020 only



Top Publishers’

03 2020

FACEBOOK PUBLISHING: Q3 2020

Facebook Pages:

In this view, we have removed individuals
and meme/humor Pages to look just at
publisher accounts.

This picture looks somewhat different, though
there is substantially less engagement among
publishers than other Pages. It is a mix of the
mainstream, sports, and viral sites.

Occupy Democrats was the top Page among
publishers with 158.6 million engagements,

while The Dodo was second with 152.8 million.

Fox was the top cable publisher, and the only
one to garner more than 100 million
engagements.

Viral publishers 9GAG and LADbible were
seventh and eighth respectively, lower than they
have placed in previous quarters. LADbible in
particular is nowhere near the level of
engagement it once achieved.

There were also two sports publishers in the top
ten - Goal and Bleacher Report Football.

Publishers with the most engaged Pages in Q3 2020

BleacherReportFootball _ 97,974,808
LADbible _ 67,655,209
ChinaGlobalTVNetwork _ 60,583,290
gmanews _ 54,806,526

*Source NewsWhip Analytics from July 1st - September 30th, 2020 only 13



FACEBOOK PUBLISHING: Q3 2020

Top Facebook posts: Q3 2020

The vast majority of the top posts were from These receive a boost due to being in Facebook’s
Unicef, with 12 of the top 15 posts coming knowledge panel, so we will next look at the top
from the charity. posts without the publisher.

Top Facebook Posts of Q3 2020

Fb Page : Post Type  : Headline : Engagement
American Music : Native Video : 2020 #AMAs Sunday, November 22 on ABC 18,295,494
Awards : :

UNICEF Photo The brutal explosion in Beirut adds to an already 5,896,792
: terrible crisis for families in Lebanon.

COVID-19 has left hospitals overwhelmed and front-
. line workers exhausted.

UNICEF . Photo S 11 @ From farm to plate to a growing young mind. 5,467,743
: ! Efforts to slow the spread COVID-19 are making it
: harder to produce, transport and buy the nutritious
! foods that children need to survive.

The Epoch Times Native Video The baby girl fought really hard and overcame many 5,006,425
: : challenges to continue living

UNICEF Photo Everyone is pitching in to support communities 4,851,343
5 . devastated by the explosions in Beirut.

UNICEF : Photo : The Beirut explosions have created additional trauma 4,600,246
: : for the children of Lebanon who also have to cope with
: the impact of a steep economic crisis and a raging
- pandemic.

UNICEF : Photo : “I miss my school, my teachers and my friends.” 11- 4,552,005
5 : year-old Dechen in Bhutan is doing her best to learn
- during COVID-19, but is finding it hard to study without
. the help of her teachers.

UNICEF Photo "l was scared of losing her," says Aminata, mother to 3,846,595
: : one-year-old Maya in Mali. "

UNICEF Photo A moment of joy in a time of uncertainty. 3,844,354

Meet Isabelle, David, Jean-Claude and Marie Luce.
: These brothers and sisters in Kinshasa, DR Congo are
: in lockdown to slow the spread of COVID-19.

Virat Kohli Photo And then, we were three! Arriving Jan 2021 @ L, 3,524,291

*Source NewsWhip Analytics from July 1st - September 30th, 2020 only 14



FACEBOOK PUBLISHING: Q3 2020

Top Facebook posts: Q3 2020

|

To make this slightly more representative of by huge numbers of K-pop group BTS's fans in
broader engagement, we removed UNICEF the comments, combining for more than 18
from these rankings. million comments on the post.

Here, we can see a much greater mix of genres. The other posts were mostly from individuals,
The most notable post here is the level of with some publishers.

engagement to the AMA's post, which was driven

Top Facebook Posts of Q3 2020

Fb Page : Post Type : Headline : Engagement
American Music : Native Video : 2020 #AMAs Sunday, November 22 on ABC 18,295,494
Awards : :

The Epoch Times Native Video The baby girl fought really hard and overcame many 5,006,425
: i challenges to continue living

Virat Kohli Photo And then, we were three! Arriving Jan 2021 @, 3,524,291
Crafty Panda Native Video Making epoxy and wood night lamp 3,480,863
Selena Gomez Photo Selena Gomez 2,971,263
The Dodo Native Video Watch This Tiny Puppy Get Bigger Than His Cat Brother 2,962,301
Julius Dein Native Video LEGS CHOPPED OFF PRANK! 2,952,415
The Dodo Native Video Pittie Puppy Who Couldn't Even Move Runs To Her Favorite 2,884,083

: Person
Cristiano Ronaldo Photo On board & @3 2,879,220
Nas Daily Native Video The Exciting COVID-19 Vaccine!! 2,834,118
Sachinist.com Photo Sachin's reaction can explain that he is very happy to share 2,828,842
: : world cup with his greatest fan!!! This pic clearly shows

i how much he respects his fans ®we®

TheBetterindia Photo #GaneshChaturthi 8 feet wide and 11.5 feet long, this 2,690,871
: i beautiful mosaic portrait of Lalbaugcha Raja has been
' created by a team of 12, including 5 differently-abled

: women too.
World Health Native Video We all have to play our part 2,688,232
Organization (WHO) :
The Dodo Native Video Turtle With Exposed Heart Has Gotten So Big! 2,616,331
Lloyd Cafe Cadena Status It is with a heavy heart and great sadness that we 1,792,408

: announce the untimely demise of our beloved brother
Lloyd Cafe Cadena.

*Source NewsWhip Analytics from July 1st - September 30th, 2020 only 15
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Top publisher by reaction type:

03 2020

This table looks at the top publisher by
reaction type for Q3 2020 - it does not
include individuals or organizations.

Goal had the most likes overall, with more than
80 million in total.

Occupy Democrats featured prominently when
ranked in this way, with the top number of
reactions across three of the categories,
including shares, wows, and sads.

Fox News had the highest number of comments
on its posts, with almost 21 million, putting it
just ahead of the American Music Awards that
we saw in the top posts.

The Dodo had the most loves on its posts with
44 million, while 9GAG had the most hahas,
and Breitbart had the highest number of
angry reactions.

Top Facebook Pages by reaction: Q3 2020

FB page Reaction
Goal Like
Occupy Democrats Share

Fox News Comment
The Dodo Love
9gag Haha
Occupy Democrats Wow
Occupy Democrats Sad
Breitbart Angry

Number

80,779,548

33,251,996

20,979,073

44,389,519

21,656,494

1,934,671

4,653,035

15,246,530

*Source NewsWhip Analytics from July 1st - September 30th, 2020 only
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FACEBOOK PUBLISHING: Q3 2020

Top post by reaction type:
03 2020

There was a little more variance when it
came to the top posts by reaction type.

The most liked post was from UNICEF, with more

than 5 million engagements to a post talking
about farm to table food.

For shares, Nas Daily’'s look at the making of a

COVID-19 vaccine saw more than 1.2 million,
putting it at the top of the pile.

FB page

UNICEF

Nas Daily

American Music
Awards

The Epoch Times

Julius Dein

Guinness World
Records

UNICEF

Breitbart

The truly remarkable number of comments on
the American Music Awards' post put it
comfortably at the top of the list of most

commented posts. It had more than 60 times

the comments of the next most commented
post, which was also more comments on that
one post than the rest of the top 100 posts put

together.

Other posts in the list came from The Epoch
Times, Guinness World Records, and Breitbart.

Top Facebook posts by reaction: Q3 2020

! Post type

Photo

Native Video

Native Video

Native Video

Native Video

Native Video

Native Video

Native Video

: Reaction

: Like

Share

: Comment

: Love

EHaha

: Wow

Sad

Angry

: Headline

o

i EQ From farm to plate to a growing
: young mind

 The Exciting COVID-19 Vaccinel!

Join us for the 2020 #AMAs Sunday,
November 22 on ABC. (-

The baby girl fought really hard and
: overcame many challenges to continue
: living

LEGS CHOPPED OFF PRANK!

Fastest time to solve three Rubik’s cubes
: while juggling

: The brutal explosion in Beirut adds to an
: already terrible crisis for families in
: Lebanon.

California Legislature Reduces Penalties for
: Oral, Anal Sex with Willing Children

Number

5,091,183

1,267,090

18,049,355

2,133,058

998,145

287,488

1,734,682

*Source NewsWhip Analytics from July 1st - September 30th, 2020 only



FACEBOOK PUBLISHING: Q3 2020

Reactions to top 10,000 Facebook
posts by percentage

In terms of the most used reaction types
to the top 10,000 posts, there were some
differences to what we have seen perform
well in previous quarters.

As usual, likes were the most commonly utilized

reaction, with more than 56 percent of the total.

However, where normally we see shares as the
second top form of engagement, this quarter
loves were more commonly applied to the top
posts than they were shared.

14 percent of the interactions to the top posts
were loves, compared to around 12 percent from
shares. In Q2, those numbers were 12 percent
and 19 percent respectively, so the ratio of
shares fell significantly.

The ratio of Hahas also nearly doubled to 10
percent, while comments were responsible for
just 4 percent of the engagements to the top
posts in Q3.

Most common reactions to top 10,000 posts by percentage

Other
3

Comments
4

Hahas
10

Shares
12

Loves
14

Likes
57
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Number of posts in top 10,000 by

post type

For the top post types by format, there was a
significant difference between this quarter
and previous quarters.

Photo was dominant above all other types,

even more so than it has ever been. Traditionally,
we have seen photo and native video combine
roughly evenly for around 85-90 percent of the
engagements to the top 10,000 posts.

Top 10,000 Facebook posts by format

Status
6

Photo
56

While that is again the case here, photo received
around 56 percent of the total, significantly more
than any other post type, and only a little less
than double the number of native videos among
the top posts.

In comparison, in Q2, native video made up 36
percent of the top 10,000 posts, while photo
made up 45 percent, so this quarter has seen
a notable shift.

Link
6

Embedded Video
0

Live Video
0

Native Video
32
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What to remember

FACEBOOK PUBLISHING: Q3 2020

Key takeaways

* There was a slight drop in engagement to web
publishers on Facebook in Q3 compared to
Q2, falling from around 16 billion to just under
10 billion.

* The 10 billion engagements in Q3 2020 were
still significantly higher than in Q3 2019,
representing roughly a 50 percent increase
from last year’s 6.5 billion.

* Politics was the dominant force on Facebook
in Q3, with more than a quarter of the top
hundred stories being about the topic, along
with eleven of the top fifteen.

* Loves overtook shares as the second most
common form of engagement to native
Facebook content, representing 14 percent
overall.

* Photo was the dominant form of Facebook
post on public pages, with more than 56
percent of the top 10,000 posts being photos -
a significant increase from last quarter.
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Appendix

FACEBOOK PUBLISHING: Q3 2020

Report parameters

Web content:

All English-language web content, measured
by Facebook interactions. These are broken
out by likes, shares, and comments.

Native Facebook content:

English-language Facebook content published
on Facebook, measured by likes, shares,
comments, and reactions (Loves, Hahas,
Wows, Sads, Angrys)
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