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WHAT YOU WILL LEARN  
IN THIS REPORT 

• The top web publishers of Q2 2020 
on Facebook 

• The genres of stories that were 
successful in Q2 

• The top Facebook formats of Q2 2020 

• The breakdown of different reaction 
types to top Facebook content
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FACEBOOK PUBLISHING: Q2 2020

Total and average engagement  
by year: Q2 2020

4

Q2 2020 saw an all-time-high level of 
engagement to web content on 
Facebook, breaking the previous record 
of 14 billion that we saw in Q1 of this 
year.  

The 16 billion engagements that web 
content saw last quarter is more than 
double the same period in 2019, and 
more than triple what we had reported 
in 2018. 

Once again, this was not merely due to 
more content being posted.  

The average engagements to a piece of 
content was also significantly higher, 
following roughly the same ratio as the 
total engagements by year. 

2020

2019

2018

2017   6,519,345,409

  4,574,304,915

  7,414,455,173

  16,144,236,183

2020

2019

2018

2017   194

  122

  201

  430

Total engagement in Q2 by year 

Average engagement in Q2 by year 
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An outlier year: COVID-19 & BLM

Much as in our Q1 report, we would be remiss 
were we not to outline the fact that two topics 
in particular have contributed to a huge 
amount of the overall engagement to web 
content. 

In total, COVID-19 stories and articles about the 
death of George Floyd and the subsequent Black 
Lives Matter protests received more than 5 
billion engagements in Q2 alone.  

For context, these two topics garnered more 
engagements on Facebook than all content did 
in Q2 of 2018, showing just how much they drove 
engagement last quarter.  

Of the two, the coronavirus drove engagement 
more consistently, with 3.6 billion Facebook 
engagements to content about the virus and  
the measures taken to stop it. 

The BLM protests, however, reached higher 
highs this quarter, with the week immediately 
following George Floyd’s death seeing coverage 
reach 550 million engagements. The killing and 
the protests that erupted saw more than 1.5 
billion engagements.  

Even without these two narratives, the engage-
ments would still have been extremely high, with 
10 billion engagements coming from topics other 
than these two. 

Coronavirus & BLM engagement in Q2 2020
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Most engaged publishers:  
Q2 2020

The top 15 publishers last quarter had more 
than double the engagement compared with 
the same quarter from 2019. 

As usual, we should take a moment to note here 
that the numbers include subsidiaries for the big 
cable publishers. This means that NBC contains 
local news stations under its umbrella, as does 
Fox News.  

The NBC universe was by far the most engaged 
of any organization, with more than half a billion 
Facebook engagements to its web content in the 
last quarter.  

Fox News, the BBC, and CNN rose up the 
rankings compared to Q1, while The Daily Mail 
fell from second to fifth. Despite falling in the 
rankings relatively, the Mail did achieve more 
engagements to its content in Q2 than in Q1, 
rising from 280 million to almost 300 million.  

This is partly because we saw more engagement 
almost across the board. In Q2 of last year the 
top 15 publishers received a total of 1.3 billion 
engagements, and in Q1 of this year they saw 
2.69 billion engagements. Within this last 
quarter, Q2 2020, the top publishers garnered 
some 3.47 billion engagements, and they 
account for about 20 percent of engagement  
to all content. 
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nbc.com

bbc.co.uk

foxnews.com

cnn.com

dailymail.co.uk

nytimes.com

dailywire.com

yahoo.com

washingtonpost.com

cbsnews.com

theguardian.com

nypost.com

npr.org

huffpost.com

forbes.com   117,487,374

  123,122,829

  125,026,078

  130,729,035

  141,023,337

  168,596,782

  169,211,149

  173,951,598

  213,557,632

  219,442,033

  298,036,848

  310,716,068

  338,669,373

  388,799,542

  556,012,524

Top web publishers by Facebook engagement: Q2 2020
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cnn.com

nbcnews.com

foxnews.com

dailywire.com

nytimes.com

bbc.co.uk

dailymail.co.uk

washingtonpost.com

npr.org

bbc.com

huffpost.com

nypost.com

tmz.com

abcnews.go.com

newsweek.com

cbsnews.com

forbes.com

businessinsider.com

theguardian.com

msnbc.com   92

  99

  100

  103

  105

  113

  116

  125

  130

  136

  146

  165

  181

  217

  222

  232

  264

  267

  341

  353

Number of stories in the  
top 10,000: Q2 2020

When we look at the number of stories each 
publisher has in the top 10,000 articles, the 
story alters slightly. 

The likes of NBC and Fox have very long tails in 
their outputs which pushes their overall 
engagement higher, but when it comes to the 
very top articles it is CNN that has dominated.  

They saw 353 of their articles make the top 
10,000 last quarter, a big rise from the 211 they 
had in Q1 of this year, going from third to first 
overall in the process.  

NBC also saw a big jump from 226 to 341, 
though they remained in the second spot,  
and Fox had a smaller rise from 203 to 267.  

Generally the big publishers dominated the 
conversation. The top 20 publishers were 
responsible for more than 35 percent of the top 
articles. This is the most dominant we have seen 
the top publishers since we started analyzing the 
distribution last year. For comparison, Q1 of 
2020 saw roughly a quarter of the top articles 
come from the top 20 publishers. The previous 
high came in Q3 of 2019 with around 34 percent.

7

Number of stories in top 10,000 by publisher
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Publisher Headline FB engagement

forbes.com In Some Cities, Police Officers Joined Protesters Marching 
Against Brutality 15,459,676

nbcnews.com D.C. mayor has huge 'Black Lives Matter' name painted on  
street leading to White House 13,298,135

nbcnews.com That's not going to bring my brother back': George Floyd's 
brother calls for end to violence 8,012,030

nbcnews.com Supreme Court rules Trump cannot end DACA in big win for 
‘Dreamer’ legal immigrants 7,647,891

dailymail.co.uk Video shows cop kneeling on a moaning, motionless man who 
later died 7,600,036

theatlantic.com James Mattis Denounces President Trump, Describes Him as a 
Threat to the Constitution 6,772,300

nbcnews.com In landmark case, Supreme Court rules LGBTQ workers are 
protected from job discrimination 6,536,464

nbcnews.com Trump suggests 'injection' of disinfectant to beat coronavirus 
and 'clean' the lungs 6,471,561

usatoday.com What is Loving Day? June 12 marks landmark Supreme Court 
decision for interracial marriage 6,225,445

washingtontimes.com Coronavirus hype biggest political hoax in history 6,123,245

godtv.com God's Word For You Today | God TV 6,086,159

foxnews.com Trump announces that houses of worship are ‘essential,’ calls on 
governors to open them up 5,805,571

cnbc.com 3 more cops charged in George Floyd death, other officer's 
murder charge upgraded 5,785,903

cdllife.com Truck Drivers Say They Won't Deliver To Cities with Defunded 
Police Departments 5,751,044

positivityoflife.com Palm Sunday Hugs 🤗 5,754,429
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FACEBOOK PUBLISHING: Q2 2020

Most engaged stories: Q2 2020

We saw most of the top engagement come 
from Black Lives Matter stories, mostly from 
the protests that erupted after the killing of 
George Floyd. 

The most engaged article was from Forbes, and 
was about police joining the protestors.  

This article received 15 million engagements. An 
article about the DC mayor having Black Lives 
Matter painted on the street leading to the White 
House also received 13 million engagements.  

Overall, more than half of the top 15 stories were 
tied in some way to the BLM protests. 

Most engaged web content in Q2 2020
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Most commented stories:  
Q2 2020

The most commented stories represent  
some of the more controversial stories in  
the data set. 

The most commented was NBC News’ article 
about Trump suggesting ‘injection of 

disinfectant’ for treating COVID-19, which saw 
more than 3 million comments.  

Aunt Jemima changing its branding was also a 
highly commented article, receiving 2.3 million 
Facebook comments. 

9

Publisher Headline FB comments

nbcnews.com Trump suggests 'injection' of disinfectant to beat coronavirus and 
'clean' the lungs 3,388,931

nbcnews.com Aunt Jemima to change name, remove image from packaging 2,362,395

independent.co.uk Trump says he hopes George Floyd 'looking down' and seeing 
today’s jobs numbers as 'a great day for him' 1,964,640

dailymail.co.uk Video shows cop kneeling on a moaning, motionless man who 
later died 1,916,599

dailymail.co.uk Beaches in Florida will start reopening THIS EVENING 1,892,931

washingtontimes.com Coronavirus hype biggest political hoax in history 1,851,134

tmz.com N. Korea Dictator Kim Jong-un Reportedly Dead After Botched 
Heart Surgery 1,792,862

westernjournal.com Critics Call To Cancel 'Paw Patrol' and Other Shows That Portray 
'Good Cops' 1,724,059

businessinsider.com Trump is refusing to unveil Obama's portrait at the White House, 
breaking a 40-year tradition 1,672,915

globalresearch.ca US Hospitals Getting Paid More to Label Cause of Death as 
‘Coronavirus’ - Global Research 1,481,642

medium.com Essential Workers Are Making Less Money Than Those On 
Unemployment 1,393,364

nbcnews.com D.C. mayor has huge 'Black Lives Matter' name painted on street 
leading to White House 1,264,388

msn.com Trump Wonders If Injecting Disinfectant Into Someone's Body 
Could Kill Virus 1,191,254

forbes.com Stimulus Proposal: $2,000 Payment Plus $1,000 Per Month Until 1 
Year After Crisis Ends 1,190,170

theatlantic.com James Mattis Denounces President Trump, Describes Him as a 
Threat to the Constitution 1,158,826

Most commented web content in Q2 2020
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Most shared stories: Q2 2020

The most shared stories list featured many of 
the same articles as the most engaged stories 
overall. 

Once again, we see slightly more of the ‘sharing 
within a community’ angle with shares than 
overall engagement.  

For example, the second most shared story  
was about police warning people not to fall for 
coronavirus-related phishing scams. This story 
received more than 1.6 million engagements.  

There was also a petition for increased hazard 
pay for essential workers that saw almost a 
million shares on Facebook. 

Publisher Headline FB Shares

forbes.com In Some Cities, Police Officers Joined Protesters Marching Against 
Brutality 1,877,365

wjla.com DO NOT click the link'; Police warn of scam COVID-19 text 
messages 1,601,076

nbcnews.com That's not going to bring my brother back': George Floyd's brother 
calls for end to violence 1,415,399

nbcnews.com D.C. mayor has huge 'Black Lives Matter' name painted on street 
leading to White House 1,389,607

dailymail.co.uk Video shows cop kneeling on a moaning, motionless man who 
later died 964,822

globalresearch.ca US Hospitals Getting Paid More to Label Cause of Death as 
‘Coronavirus’ - Global Research 964,232

sign.moveon.org Essential Workers should be getting $600 hazardous pay 926,974

washingtontimes.com Coronavirus hype biggest political hoax in history 882,566

thescottishsun.co.uk Domestic violence victims share horrific photos as 14 killed since 
lockdown began 825,109

cnbc.com 3 more cops charged in George Floyd death, other officer's murder 
charge upgraded 819,368

positivityoflife.com Palm Sunday Hugs 🤗 813,419

nbcnews.com Supreme Court rules Trump cannot end DACA in big win for 
‘Dreamer’ legal immigrants 771,106

godtv.com God's Word For You Today | God TV 757,306

newsweek.com George Floyd's girlfriend says riots would "devastate" him, calls for 
peace 751,585

theatlantic.com James Mattis Denounces President Trump, Describes Him as a 
Threat to the Constitution 739,960

Most shared web content in Q2 2020
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Types of articles in the top 100 
stories: Q2 2020

We saw a full transition away from the soft 
news that made up most of the top articles 
toward the end of last year this quarter. 

Only 14 of the top stories were what we 
determined to be soft news - that is anything  
to do with inspiring memes/sayings, cute pets,  
or children, etc. We had seen these make up 
more than half of the top stories in previous 
iterations of this report.  

Instead, unsurprisingly, COVID and BLM dom-
inated the top 100 stories, amounting to more 
than half of the total.  

Black Lives Matter protests appeared slightly 
more often among the 100 most engaged, with 
29 appearances, compared to 27 for coronavirus 
articles.  

Politics appeared 12 times, and for the first  
time there was a whole subcategory of Supreme 
Court decision stories. These were mostly driven 
by two decisions that were made, one on 
extending employee protections to LGBTQ+ 
employees, and one halting the deportation  
of DACA recipients. 
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Percentage of top 100 stories of Q2 2020 by genre

Other
10

Supreme Court
8

Soft
14

Politics
12 Covid

27

BLM
29
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Top Facebook posts: Q2 2020

The vast majority of the top posts on 
Facebook came from UNICEF and Médecins 
Sans Frontières.  

There were a number of photos among the  
top posts, unsurprisingly, with only three  
native videos appearing in the top fifteen. 

FB page Post type Headline Engagement

UNICEF Photo Dear teacher, thank you for ______. 4,157,135

Candace Owens Live Video Confession: I DO NOT support George Floyd and I 
refuse to see him as a martyr. But I hope his family 
receives justice.

3,834,454

UNICEF Photo “To keep children healthy, parents must bring them to 
the health centres for vaccinations. That is how we 
prevent infections,” says Lucy, holding her boy Amin.

3,773,114

Jerusalem 
Prayer Team

Status In 1986 Dr. David Wilkerson gave Dr. Mike Evans an 
incredible prophecy:

3,683,466

UNICEF Photo “I love my job very much,” said Paston, a trusted nurse 
and midwife, as he supported a new mother in Malawi 
last year.

3,105,544

Blossom Native Video 13 genius gardening hacks that you’ll be glad to know! 3,053,147

UNICEF Photo A safe pair of hands for precious new life. 2,956,171

UNICEF Native Video A very different Mother's Day 2,652,131

UNICEF Photo "I'm happy because there's no conflict here." 2,598,596

Narendra Modi Photo Narendra Modi 2,505,594

UNICEF Link COVID-19 in Yemen: A day in the life of Muna 2,503,379

Doctors Without 
Borders India / 
Médecins Sans 
Frontières

Photo “It was invigorating to see all our nursing officers come 
together and celebrate the #InternationalNursesDay .”

2,476,438

UNICEF Photo The coronavirus pandemic has forced many migrants, 
including children, to return home.

2,458,977

UNICEF Native Video Muna’s diary 2,434,600

Narendra Modi Photo Narendra Modi 2,408,899

Top Facebook Posts of Q2 2020
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Top Facebook posts: Q2 2020

To make this slightly more representative of 
engagement terns more broadly, we 
removed UNICEF and MSF from these 
rankings.  

Here, Candace Owens had the top post with a 
live video claiming she does not support George 
Floyd, which saw almost 4 million engagements.  

Without the UNICEF posts, we did see slightly 
more videos appear in the top fifteen, which was 
still heavily weighted toward celebrities and 
public figures. 

FB page Post type Headline Engagement

Candace 
Owens

Live Video Confession: I DO NOT support George Floyd and I refuse to 
see him as a martyr. But I hope his family receives justice.

3,834,454

Jerusalem 
Prayer Team

Status In 1986 Dr. David Wilkerson gave Dr. Mike Evans an incredible 
prophecy:

3,683,466

Blossom Native Video 13 genius gardening hacks that you’ll be glad to know! 3,053,147

Narendra Modi Photo Narendra Modi 2,505,594

Narendra Modi Photo Narendra Modi 2,408,899

Jailyne Ojeda Native Video FUNNIEST PRANKS OF ALL TIME! COMPILATION 2,366,423

Cristiano 
Ronaldo

Photo Approved ? 🤔 2,169,195

Salman Khan Native Video #CoronaRelief 2,081,773

Cristiano 
Ronaldo

Photo Have a nice day 😉 👌  #thursdaystyle 2,032,486

Blossom Native Video Clean everything with anything! 2,028,222

Cristiano 
Ronaldo

Photo Starting the weekend with a good vibe and a good style🤪 1,932,415

Occupy 
Democrats

Native Video Nurse shows just how fast germs can spread even IF you're 
wearing gloves, and explains how to do it RIGHT

1,822,653

Brené Brown Photo Clean hands. Grateful heart. 
#ThanksHealthHeroes

1,815,439

NowThis Native Video Black Woman on Destroying Property in Low-Income 
Neighborhoods

1,807,071

Cristiano 
Ronaldo

Photo The best way to start the day 🙏 ❤ 1,792,408

Top Facebook Posts of Q2 2020
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Top post by reaction type: 
Q2 2020

There was more variation among the top 
posts by reaction type. 

The below chart focuses only on top posts  
from publisher Pages on Facebook, excluding 
the personalities and meme Pages.  

The most liked post came from Blossom and 
saw slightly fewer engagements than we have 
seen in previous iterations of this report. The  
top one garnered just over a million likes.  

Blossom also had the most share reactions. 
Shares were the only other metric to see more 
than a million engagements among the other 
reaction types.  

NowThis featured prominently among the  
top posts. Between their main Page and their 
politics Page, their posts were top for four of  
the reactions. One of them was top for both 
angry reactions and comments, about  
pandemic denial.

15

FB page Post type Reaction Headline Number

Blossom Native Video Like 13 genius gardening hacks that you’ll be 
glad to know!

1,248,130

Blossom Native Video Share 13 genius gardening hacks that you’ll be 
glad to know!

1,491,937

NowThis Politics Native Video Comment THERE'S NO PANDEMIC': People across  
the U.S., many of whom are vocal Trump 
supporters, are protesting stay-at-home 
orders.

220,531

BuzzFeed Nifty Native Video Love I need these Disney shoes 686,464

ESPN Native Video Haha Upset Hockey Fan 268,217

NowThis Native Video Wow Midwife Pulls Off Stunning Baby Delivery  
in Parking Lot

168,854

NowThis Native Video Sad Doctor/Mom Describes Watching Her 
Young Child Battle COVID-19

475,730

NowThis Politics Native Video Angry THERE'S NO PANDEMIC': People across  
the U.S., many of whom are vocal Trump 
supporters, are protesting stay-at-home 
orders.

177,738

Top Facebook posts by reaction: Q2 2020
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Reactions to top 10,000 Facebook 
posts by percentage

In terms of the top reactions to the top 
10,000 posts, we saw a similar picture to 
what we have seen in previous posts. 

Likes and shares were, as usual, the most used 
reaction types, making up 75 percent of the total 
reactions used.  

Loves again were the most commonly used 
beyond these two, with hahas also going above 
comments, which occurred relatively rarely 
among the most used reaction buttons.  

Shares were slightly down compared to last 
quarter as a percentage of the total, while  
likes rose slightly.  

Hahas were used more often than in the 
previous quarter, while around four percent  
of the total were wows, sads, and angrys, with 
angrys being the least commonly used of the 
reactions for the top posts. 
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Most common reactions to top 10,000 posts by percentage

Other
4

Comments
4

Hahas
6

Loves
12

Shares
19

Likes
56
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Number of posts in top 10,000 by 
post type 

We also looked at the top 10,000 posts by 
format. The big movement here was photo 
reaffirming its position as the top type  
of post.  

When we looked at this in April, we saw 40 
percent of the top posts being photos, where 
here that has risen to 45 percent.  

This has mainly been driven by a reduction in the 
number of link posts amongst the top content.  

The number dropped from 14 to 9 percent of  
the total. Interestingly though, engagement to  
web articles on Facebook is at an all-time high, 
meaning that most of the engagement is likely 
occurring away from public Pages, whether that 
be in groups or person-to-person sharing.  

Native videos also appeared slightly less 
frequently, dropping from 39 percent of  
the top 10,000 to 36 percent. 
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Top 10,000 Facebook posts by format

Status
7

Photo
45

Native Video
36

Live Video
2

Embedded Video
0

Link
9
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Key takeaways 

• There was a continued rise in engagement to 
web content this quarter, reaching new highs 
even greater than in Q1. 

• Much of the engagement has been driven  
by COVID-19 and the Black Lives Matter 
protests, but there was still significant 
engagement to other topics. 

• Of the top 100 articles, more than half were 
related to either COVID or BLM. 

• Photo reaffirmed its position as the most 
frequently occurring content type among the 
very top posts, making up 45 percent of the 
top 10,000 for the quarter. 
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www.newswhip.com

Request a  
Free Demo  

of the tools used  
to build this report

Thank you!
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Report parameters 

Web content:  

All English-language web content, measured  

by Facebook interactions. These are broken  

out by likes, shares, and comments. 

Native Facebook content:  

English-language Facebook content published  

on Facebook, measured by likes, shares, 

comments, and reactions (Loves, Hahas,  

Wows, Sads, Angrys)
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