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FACEBOOK PUBLISHING Q1:2020

Total and average engagement

by year: Q1 2020

Q1 2020 is the biggest Q1 we've seen
for Facebook engagements to web
publishers since at least 2017, and the
biggest quarter of any since we began
writing these reports last year. The total
of 14 billion is almost double the
engagement of any previous Q1 we
have seen.

While this has undoubtedly been in part
due to the COVID-19 pandemic, English
content garnered over 8 billion
engagements by the end of February,
which shows that engagement for web
publishers was already set to be well
above the total for last year.

Average engagement in Q1 by year

2020 383

2019 220

2018 131

2017 164

Total engagement in Q1 by year

2020 14,642,156,692

2019 7,970,626,132

2018 5,255,275,408

2017 7,753,953,604

And it's not just because there are more
articles. The average engagement has
also seen a huge rise this quarter,
leaping from 220 in 2019 to 383 this
year.

The comparison with 2018 is also worth
making, as this year's average
engagement is nearly 3x what it was
that year, though that was slightly lower
than it had been in 2017.

*Source NewsWhip Analytics from January 1st - March 31st, 2020 only



FACEBOOK PUBLISHING Q1:2020

An outlier year: COVID-19

Of course, this has hardly been a regular
quarter of news, with COVID-19 coming to
dominate the regular news cycle from early
March onwards.

In the chart below, we created an approximation
of engagement to coronavirus and coronavirus-
adjacent content (red) vs. all other content in
English (blue) for the quarter.

Coronavirus content in English began to rise
at the end of February as the virus began to
become more prevalent in Europe and North
America, and overtook the rest of the news in
terms of engagement the week of March 9th.

As the chart shows, there were times when
COVID-19 content was more than twice as
engaged as all other English language content
combined. Specifically, this occurred the week
of March 16th, when coronavirus content
engagement peaked.

It has begun to decline a little since, while
engagement to non-coronavirus stories has
remained fairly steady. Obviously, this has led
to this report being somewhat unintentionally
coronavirus-themed, though there are other
tidbits in this report beyond the virus.

Coronavirus vs. non-coronavirus engagement in Q1 2020
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FACEBOOK PUBLISHING Q1:2020

Most engaged publishers:

Q12020

The top publishers have unsurprisingly
received significantly more engagement
than they did even in Q4 of 2019, which
was a previous high watermark for many.

This comes with our usual caveat that some

of these publishers have subsidiaries and local
affiliates rolled up under their umbrella. So, for
example, NBC contains local news stations, as
does Fox.

The big winner, partly as a result of this, was
NBC, with more than 400 million engagements
to their content alone for this time period.

The following pack was also extremely close
together with Fox News, The Daily Mail, and
The BBC ranging between 264 million and
279 million engagements for the quarter.

There were some more meme-type accounts
within the top fifteen here, with Higher
Perspectives and Inspire Uplift both producing
uplifting content that often looks like a meme
when the url is shared because of the chosen
header image. This makes it highly shareable
and highly engaged, despite these websites not
actually producing that much content.

Top web publishers by Facebook engagement: Q1 2020

nbe.com [ ¢ 10,422.412
dailymail.co.uk [N 270554318
bbe.co.uk [N 25017792
foxnews.com [ NG 264,305,477
cnn.com [N 198584951
higherperspectives.com _ 179,582,802
yahoo.com _ 155,821,798
theguardian.com |G 146,824,667
nytimes.com _ 145,808,424
cbsnews.com _ 134,373,906
washingtonpost.com _ 128,435,531

nypostcom |G 102,255,250
inspireuplift.com | GGG 99.042,500
dailywire.com || NG 95507832
msn.com _ 85,292,447
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FACEBOOK PUBLISHING Q1:2020

Number of stories in the
top 10,000: Q1 2020

When it came to the publishers that had
the most stories in the top 10,000 posts,
the picture looked a little different, though
there were clear similarities.

The Daily Mail and NBC News swapped places,
with The Daily Mail comfortably on top with 268

stories.

CNN fell two places from the top spot, and Fox
News dropped from third to fourth compared to
when we looked at these rankings in Q4.
Meanwhile, NBC News climbed two spots to take

second place.

Once again, the makeup of the top 10,000 was

a little broader than we have seen in previous
quarters, with the top twenty publishers making
up just over a quarter of all the top stories with
2,552 of 10,000.

This was a slight increase from Q4 of last year,
when the equivalent number was 2,435, but
both were well below the Q3 2019 high of 3,492 -
with more than a third of the top articles coming
from just 20 publishers in that time period.

Number of stories in top 10,000 by publisher
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FACEBOOK PUBLISHING Q1:2020

Most engaged stories: Q1 2020

We saw coronavirus and Kobe Bryant There were generally more ‘share bait’ type
dominate the top 15 stories. articles among the most engaged, with a lot

of inspirational quote/religious articles making
The most engaged article was a feel-good the rounds and seeing high engagement at this
piece about the number of people who have difficult time.

recovered from COVID-19 so far, which saw
an unprecedented 12 million engagements.

Most engaged web content in Q1 2020
Publisher Headline Fb Engagement
txmemes.com AMEN 12,737,737
godtv.com Prayer For Today | God TV 10,037,740
healthy-zone.ro Remind someone they aren’t alone 8,921,143

nypost.com Kobe Bryant reportedly killed in California helicopter crash 8,125,253

unilad.co.uk : Planes Drop Thousands Of Kilograms Of Carrots And 7,081,854
: Potatoes For Starving Animals

people.com : Kobe Bryant's Daughter Gianna, 13, Dead Alongside Father 6,791,299
: in Calabasas Helicopter Crash

washingtonpost.com : These simulations show how to flatten the coronavirus 6,324,935
: growth curve

tmz.com Kobe Bryant & Daughter Die in Helicopter Crash, 3 Bodies 5,705,410

: Recovered
shortquotesworld.com When your parents are not rich 5,975,381
creativehealthyfamily.com : 10 Duties We Have Towards Our Parents When They Get 5,667,833

: Older

nbcnews.com : Coronavirus stimulus bill fails to move forward; McConnell 5,609,752
: cites 'obstruction’

awarenessact.com : When She Is Gone, You Will Realize Your Mom Was Your 5,541,952
: One True Friend

nbcnews.com Country music legend Kenny Rogers dies at age of 81 5,452,373
higherperspectives.com If | Did Something Wrong, Communicate 4,995,076

hellocaremail.com.au Woolworth's Launches 'Elderly-Only' Shopping Hour To 4,928,446
: Ensure Seniors Get Supplies | HelloCare

*Source NewsWhip Analytics from January 1st - March 31st, 2020 only 8



FACEBOOK PUBLISHING Q1:2020

Most commented stories:
Q12020

The most commented content paints perhaps

amore interesting picture.

One of the most commented pieces came from
someone’s blog, showing individuals can still get
huge engagement.

Publisher

nbcnews.com

ryanandrewlangdon.

wordpress.com

nbcnews.com

msn.com

godtv.com
healthy-zone.ro

independent.co.uk

theatlantic.com
nbcnews.com

tmz.com

tmz.com

buzzfeed.com

nypost.com

nbcnews.com

txmemes.com

Politics generally also tended to be more
featured, with coronavirus reactions and the
State of the Union both subjects that saw a
huge number of comments.

Most commented web content in Q1 2020

EHeadHne

i Coronavirus stimulus bill fails to move forward; McConnell cites

'obstruction’

Today | Learned That Not Everyone Has An Internal Monologue And It

: Has Ruined My Day.

Trump says he wants country 'opened up' by Easter, despite caution

. from health experts

China COVID-19 study: blood type O are more resistant, type A are
: more susceptible to infection

Prayer For Today | God TV
Remind someone they aren’t alone

Amazon suspends all warehouse shipments except medical supplies
: and high-demand products

The Trump Presidency Is Over
Watch Pelosi rip up copy of Trump’s State of the Union speech

Kobe Bryant & Daughter Die in Helicopter Crash, 3 Bodies Recovered

San Francisco Going on 24-Hour Lockdown for 3 Weeks

Sorry Millennials, But Only People Over 40 Will Be Able To Pass This

: Quiz

Kobe Bryant reportedly killed in California helicopter crash

The stimulus check won't be in the mail for Americans who owe child

: support

© AMEN

Fb Comments

2,225,101

1,854,534

1,757,289

1,657,409

1,467,396
1,462,567

1,398,419

1,390,760
1,338,035

1,295,586

1,263,423

1,251,725

1,219,452

1,140,378

1,099,443

*Source NewsWhip Analytics from January 1st - March 31st, 2020 only



FACEBOOK PUBLISHING Q1:2020

Most shared stories: Q1 2020

The most shared articles looked very similar Examples of this included Amber Alerts, which
to the most engaged articles overall, which was the second most shared article, and the
is unsurprising given many of them are highly shared data visualization from The
designed to be widely shared. Washington Post on how to flatten the

coronavirus curve.
Where this was less the case was where people

were presenting information to their networks There was also information on museums open
that could be useful to them. to virtual tours, and info for asthma patients to

decrease their potential risk.

Most shared web content in Q1 2020

Publisher Headline FB Shares

txmemes.com AMEN 2,564,106

fox32chicago.com Missing Child Alert canceled after 2 Chipley girls found safe; mom 2,230,700
in custody

godtv.com Prayer For Today | God TV 1,234,749

washingtonpost.com These simulations show how to flatten the coronavirus growth 1,220,078

i curve
google.com Image: Police: Don't fall for IRS stimulus check scam | WTTE 1,140,703
nypost.com Kobe Bryant reportedly killed in California helicopter crash 1,073,036
dailyjesus.net Bible Verses On Putting God First 1,023,307
tmz.com San Francisco Going on 24-Hour Lockdown for 3 Weeks 992,880

travelandleisure.com Stuck at Home? These 12 Famous Museums Offer Virtual Tours 961,265
: You Can Take on Your Couch

nbcnews.com This week, it's going to get bad": U.S. Surgeon general says 945,665
: people need to take coronavirus seriously

likeablefeed.com Man Kicked, Strangled German Shepherd Puppy To Death 944,882
higherperspectives.com If | Did Something Wrong, Communicate 883,774

dailymail.co.uk : Asthma patients should self-isolate for 12 weeks to avoid 848,020
: coronavirus

medium.com : Coronavirus and the Sun: a Lesson from the 1918 Influenza 845,508
: Pandemic

healthy-zone.ro Remind someone they arena€ ™t aloneaxi, 825.472

*Source NewsWhip Analytics from January 1st - March 31st, 2020 only 10



FACEBOOK PUBLISHING Q1:2020

Types of articles in the top 100

stories: Q1 2020

We broke out the top stories by genre, and
there were two very clear dominant factors;
coronavirus and soft, shareable, often feel -
good stories.

We have seen the growth of this kind of soft
news over the last six months or so, with the
design optimized for sharing. The header image
is often filled with the key quote of the text, so
that when it is shared across social, the image
appears like a meme, with all the key text visible
as the snippet image. This often works for
religious quotes, or inspirational pieces of

advice, which made up more than half of the
top stories in English in the last three months.

The other big factor, unsurprisingly, was
coronavirus. News about the virus and the
reaction made up 30 or more of the top stories.

There were also ten stories of celebrities dying,
and most of these were from coronavirus.

With this breakdown, there was only room for
nine stories that did not fit either of these two
genres, and these came from climate news,
hard news, and political news respectively.

Percentage of top 100 stories of 2020 by genre

Soft
51

Climate

2

Coronavirus
/ 30

Death
10

Hard
3

Politics
4
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FACEBOOK PUBLISHING Q1:2020

Top Facebook Pages: Q1 2020

There was a shift in the top Pages for Q1
of 2020 compared to everything we saw
last year.

Before we begin, we should note a disclaimer on
Facebook native data, which you can find in the
appendix of this report.

For the first time, LADbible fell from the
top spot, seeing roughly half of the 120 million
engagements they did in the previous quarter.

Taking the top spot this time around was
Occupy Democrats, a left-wing Page focused
primarily on politics.

The Page received over 100 million engagements
in the first quarter of 2020. This was a rise of
more than 20 million since we last checked.

To counterbalance this, the second most
engaged Page was Donald Trump, who also
received almost 100 million engagements.
This was, again, a rise of more than 15 million
engagements since last quarter.

Top Pages by total engagement

Occupypemocrats I 11052713
ponaigTrumy - [ 50,55 513
Foiews I <o 595,00
thedodoste N <o.cs' <67

SarcasmLol

74,805,956

Laobivie I ¢ cs2 021
womenworcing N s 5¢5.70'
o9y I o570 24s

chinaGlobalTVNetwork [N 55898326
enn [N sc2s1.157
kamicomph [N 49,952,908
TheOtheros [N 48,782,089
sungazing _ 48,457,176
BleacherReportFootball _ 48,067,756
smincratts [N /7443618

*Source NewsWhip Analytics from January 1st - March 31st, 2020 only

13



FACEBOOK PUBLISHING Q1:2020

Top Publishers’ Facebook Pages:

Q12020

Narrowing down to just publishers, there
was a lot of traditional news, as well as a
decent amount of sports news.

We saw Occupy Democrats, Fox, and The Dodo
as the top three by some distance, with all three
having above 90 million engagements.

The publishers were mostly US focused,
especially the news ones, with CNN, Breitbart,
and ABC featuring alongside the
aforementioned Fox News.

There was some global participation too,
however, with China Global TV Network and
The Daily Mail both featuring.

For sports, soccer performed highly, with Goal
and Bleacher Report Football (a soccer Page)
both appearing in the top 15, with ESPN also
in the list.

BuzzFeed Tasty was the only food publisher
to appear in this ranking.

Publishers with the most engaged Pages

OccupyDemocrats
FoxNews

thedodosite

LADbible

9gag
ChinaGlobalTVNetwork
cnn
BleacherReportFootball
Breitbart

DailyMail

111,052,713

90,596,001

90,391,467

67,682,024

62,879,248

53,898,326

53,281,157

48,067,756

43,517,105

38,104,067

esen [N 3,088 881

NTDTelevision

ABCNews

37,152,212

36,957,041

goal [N 35,480,659

buzzfeedtasty

33,509,074
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FACEBOOK PUBLISHING Q1:2020

Top Page by Reaction type:

Publishers

Looking at the Pages that drove the most
of each type of engagement, there was a
wide variance among publishers.

Occupy Democrats, the top Page of any, was the
most shared Page, but also the Page that drove
the most Angry reactions. They saw around 34
million shares and 10 million Angrys,
respectively.

CNN was the only other Page to have the
top reaction for two different reaction types,
and that was for Wows and Sads. They saw

2 million Wows and 5.4 million Sads for each.

For Likes, China Global TV Network saw the
most, with 47 million.

Comments were the domain of Fox News, who
saw just under 15 million engagements on their
content for the quarter.

For Loves and Hahas, it was animal publisher
The Dodo, and humor publisher 9GAG that
won the day, with 24 million and 1 million of
each respectively.

Top Facebook Pages by Reaction: Q1 2020

Reaction FB Page Number

Like ChinaGlobalTVNetwork 47,193,835
Share OccupyDemocrats 34,598,934
Comment Foxnews 14,828,711
Love The Dodo 24,618,375
Haha 9gag 1,106,528
Wow CNN 2,091,864
Sad CNN 5,435,069
Angry Occupydemocrats 10,591,416

*Source NewsWhip Analytics from January 1st - March 31st, 2020 only
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FACEBOOK PUBLISHING Q1:2020

Top post by Reaction type:

Publishers

A different angle to look at this from is which
posts received the most of each kind of
engagement.

For likes, Blossom had the most, with a kitchen
hacks video. As we will see later, this was also
the most engaged post of the quarter.

Once again, a Fox Chicago post about a missing
child was the most shared post, with two sisters
going missing. Shares are often driven by local
communities trying to share information with

each other, so that provides some insight into
why these posts continue to do well.

Boohoo had the most commented post with
a video about besties, while America's Funniest
Home Videos posted an April Fools’ Day guide.

Other reactions included Wows to a video of a
towel being pulled from a snake's stomach, Sads
to scenes from a coronavirus-hit hospital, and
Angrys to Jay-Z and Beyonce reportedly not
standing for the anthem at the Super Bowl.

Top Facebook Posts by Reaction: Q1 2020

Fb Page Post Type Reaction
BLOSSOM . Native Video : Like

Fox 32 Chicago - Link  Share
Boohoo : Native Video  : Comment
Now This

Native Video Love

America’s Funniest

Native Video Haha
Home Videos : :

UNILAD : Native Video i Wow
China Xinhua News

Native Video Sad

Fox News Link Angry

: Headline

Step up your prep with these 17 kitchen
: hacks!

: IT TAKES SECONDS TO SHARE: Two 7-
: year-old sisters missing

BESTIES

Vanessa Bryant’s Instagram Story Shows
: Kobe Loved Being A Dad

How To April Fools

| Vets pulled an entire beach towel from a
: ten foot long python’s stomach

Chinese nurse in coronavirus-hit hospital
: gives her sobbing daughter "air hug"

Beyoncé and Jay-Z stay seated during
: Super Bowl national anthem performance:
: report

Number

1,339,933

2,158,787

215,916
912,022

283,369

153,459

393,939

122,494

*Source NewsWhip Analytics from January 1st - March 31st, 2020 only
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FACEBOOK PUBLISHING Q1:2020

Reactions to top 10,000 Facebook
posts by percentage

Looking at the breakdown of reactions, we
saw a similar pattern to what we have seen
in previous quarters.

Likes and shares were the dominant reactions,
seeing 52 percent and 24 percent of the total
engagement coming from each of those
respectively.

The next most used Reaction was the Love
button, which was responsible for 12 percent
of the total engagement to English language
Facebook posts last quarter.

Between them, these three Reactions made
up almost 90 percent of the total engagements,
leaving not much room for the others.

Comments and Hahas shared around four
percent each, while Sads, Wows, and Angrys
combined for the final four percent.

Angrys were the least common Reaction used,
making up less than one percent of the total.

Most common Reactions to top 10,000 posts by percentage

Other
4

Loves
12

Hahas
4

Comments
4

Shares .
24

Likes
52

*Source NewsWhip Analytics from January 1st - March 31st, 2020 only
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FACEBOOK PUBLISHING Q1:2020

Number of posts in top 10,000 by
post type

|
We also looked at which formats featured The big change though, came in the other
most often in the top 10,000 posts. formats, which combined to more than 20

percent of the total.
When we looked at this last quarter, photo was

the dominant format with some 48 percent of A big part of this was links, which doubled
the posts. Native video came in second with 38 their number of appearances, as did live
percent, while all others made up around 14 video, though the latter still made up a
percent of the total. relatively paltry two percent of the total.

This time around, photo was only just ahead
of other formats, though still on top with 40
percent. Native video stayed at around the
same level with 39 percent.

Top 10,000 Facebook posts by format

Link
14

Status

6 Embedded Video

0
Live Video
2

Photo

40

Native Video
39

*Source NewsWhip Analytics from January 1st - March 31st, 2020 only 18



FACEBOOK PUBLISHING Q1:2020

Top Facebook Posts: Q1 2020

The top posts overall tended not to be from
publishers, with the four of the five most
engaged posts of the quarter coming from
personalities rather than publisher Pages.

normally see far more videos from Blossom in
the top fifteen, with five last time around. This
time, that had fallen to just three.

Barack Obama also featured with a birthday
This was mitigated by Blossom, who had the top message to his wife Michelle.

video of the quarter, on kitchen hacks. We

Top Facebook Posts of Q1 2020

Post Type

: Headline

Fb Page Engagement
Blossom Native Video Step up your prep with these 17 kitchen hacks! 3,646,760
Xtreme Fitness Native Video Xtreme Fitness! 3,323,491
with Phil : :
Mike Tyson Native Video Most Intense Human Chain Ever Rescues Dog Stranded in 3,108,653

: ¢ Canal
Barack Obama : Photo “In every scene, you are my star, Michelle Obama! Happy 2,639,956

: : birthday, baby!

Jerry Purpdrank Native Video Guy Wades Through Mud To Rescue Impala 2,593,991
CNN Status China is restricting travel of 30 million people as the 2,511,244
: : coronavirus death toll rises to at least 26, with more than 900

: confirmed cases worldwide...
Lexy Panterra Native Video 4 years old boy fell into gorilla cage 2,503,995
TOYOTA Photo Spotted: Land Cruiser in its natural habitat. 2,391,558
CNN Native Video Fear and anxiety in epicenter of Wuhan coronavirus outbreak 2,325,979
5-Minute Crafts Native Video Easy growing plant hacks for your inner gardener 2,207,630
Fox 32 Chicago Link IT TAKES SECONDS TO SHARE: Two 7-year-old sisters 2,162,043
: : missing
Blossom . Native Video : Cook in bulk! Efficient ways to meal prep or cook for a crowd! 2,118,933
Blossom Native Video Stay clean and healthy with these 10 hacks! 2,085,066
NRG Radio Native Video It's the small acts of kindness that count. #NRGWeekend 1,957,076
Kajol Native Video About tomorrow.. 1,770,934
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What to remember

FACEBOOK PUBLISHING Q1:2020

Key takeaways

There has been a huge rise in engagement
for web publishers on Facebook compared
to previous quarters

Some of that rise is driven by COVID-19,

but this is not responsible for all of it, as this
year's number of quarterly engagements had
already exceeded last year's by the end of
February

Of the top 100 articles, 40 are related to
the coronavirus outbreak in some way

On Facebook, LADbible has been knocked
off its perch as the top Page by Occupy
Democrats, who saw a large rise in
engagements compared to last year

Video and photo were still the top formats,
but links made a bit of a resurgence. There
were twice as many links in the top 10,000
posts as there were in the last quarter of 2019

There was generally more news among the
top Facebook Pages than we have previously
seen
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FACEBOOK PUBLISHING Q1:2020

Appendix

Report parameters

Web content: All English-language web content, measured by Facebook interactions.
These are broken out by likes, shares, and comments.

Native Facebook content: English-language Facebook content published on Facebook,
measured by likes, shares, comments, and reactions (Loves, Hahas, Wows, Sads,
Angrys)

Native content disclaimer

For two weeks in March, we encountered an issue with the Facebook API that meant
that not all native content was scored. This did not affect web content scoring.

For this reason, there may be some small errors in the precise numbers. However, as
this report measures content across the full quarter, the vast majority of which had
no such problems, this should have a minimal impact on the rankings and numbers
referenced.

*Source NewsWhip Analytics from January 1st - March 31st, 2020 only 23



