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Social Video in 2019

Social video, whether it be on Facebook,
Twitter, or Instagram, is a huge part of the
media we consume in 2019.

With the rise of autoplaying content, it has
become increasingly important to understand
what type of video content creates those thumb-
stopping moments - the type of content that
people actively engage with in a meaningful way.

We've taken a look at the last six months of
video content across various platforms to
determine the most engaged videos, to see what
content people are engaging with, and perhaps
more importantly, how they are engaging with it.

In this report, we will cover:

* The most engaged videos on Facebook
in 2019

* The Facebook Pages that consistently
have the highest video engagement

* The length of videos across different
social platforms

* How content trends vary across
Facebook, Twitter, and Instagram
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Engagements to Facebook
Videos since May 2019

For this report, we looked back at the last
six months of video content, and more
specifically the engagement around it.

The below graph shows the engagement to
English-language video content on Facebook
on a week-to-week basis.

Video engagement is still very high, consistently
topping 300 million engagements per week, and
totaling more than 7 billion engagements per
quarter.

There has, however, been a slight downtrend in
the number of engagements per week between
the beginning of May and the end of October.

Even with this decline, however, there has not
been a full week that dropped below 250 million
engagements for the week.

Engagement over time from May 1st - October 31st
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Engagement by Post Type

As we saw in our last report, native video Total engagements by post type
does not tend to be the type of content

that drives the most engagement, with

that honor belonging to photo. Photo 12,278,598,967

In the six month period we looked at,
photo had more than 1.5x the number

of engagements that native video drove, Native vid 7 629,962 541
with 12.2 billion interactions compared ative video TR

to 7.6 billion.

One thing worthy of note is that video

rose above links to second place, which Link 6,304,617,881

was not the case the last time we looked

at this data.

Average engagements by post type What remained the same, however,

was that native video drove the highest
average engagement among the three

big content types.

Native video 1,628

Both video and photo saw their average
engagement rise since our last report.
Video's average engagement went up
from 1,297 to 1,628, while photo grew

Photo 1,11 from 930to 1,111.

Link content saw its average
engagement drop for this period, going
from 320 to 254.

Link 254
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Most Engaged Video Pages

Among the top Pages with the most engage- The Dodo’s Page, which did not feature in the
ment to video content, there has been no top ten at all in our last report, rose into the
change among the top two, with LADbible third spot this time around, displacing VT with
and UNILAD still dominating the list. 128 million engagements.

They achieved this with 199 million and 172 ABC News also replaced CBS News as the more
million engagements respectively, an average traditional digital news publisher in the top ten,
of some 30 million engagements per month with the rest made up almost exclusively of viral
for the period that we looked at. publishers of one form or another.

Many of the top Pages were similar to the
ones we saw on our last report, with a few
notable risers.

Top Facebook Pages by video engagement

LADbible

199,634,795

uniladmag

172,048,766

thedodosite 128,275,958

VT 122,074,250

S5min.crafts 78,566,490

9gag 73,302,849

FirstMediaBlossom 65,684,404

buzzfeedtasty 59,697,262

DailyMail 52,681,832

ABCNews 47,269,017
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Most Engaged Video Pages
Percent of Video

Among those in the top ten, it was First Video as percent of
Media B h he high
edia Blossom that saw the highest total posts for top ten
proportion of its posts come in the form
of video, with more than 93 percent of
their posts being native video. FirstMediaBlossom [ 93.06
This was comfortably more than any of DailyMail - [ 63.21
the rest of the top ten, with the nearest thedodosite [N 50.1

being the Daily Mail, which had almost
two thirds of its posts as video.

v N 56.14
LADbible [N 4288

Interestingly, LADbibIe and UNILAD, who uniladmag [ 4236
had the most video engagements of any .
Page, each had only around 42 percent smin.crafts [N 41.13
of theri1r posts as videos in the last six 9gag NN 322
months.

buzzfeedtasty s 2731

ABCNews [ 25.73

Video as percent of total This order changed somewhat when

we looked at the percentage of engage-
engagement for top ten ments that each format drove for

these Pages.

FirstMediaBlossom [ 9982 . .
Blossom ranked first, with almost all of
5min.crafts [N 0356 their engagements coming from video.
) There was much less of a gap between
thedocosite | . o
! 9343 first and second place here, with Five

vi I o295 Minute Crafts seeing 93 percent of its
engagement come from video.
uniladmag [N 8554

buzzieedtasty [N ss51 9gag was the only Page among th.e
top ten that saw less than half of its
LADbible [N 787 engagement come from video.

DailyMail [ 70.47
ABCNews [N 6161
ogag N 42.13
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Most Engaged Video Pages:
Page Likes vs. Engagements

Once again, there was not a huge correlation
between the number of Page likes a Page has
and the engagement it receives.

For example, The Dodo, has only around 25
million Page likes, but received some 128 million

engagements, whereas BuzzFeed Tasty has 97
million likes, but only garnered 59 million
engagements. Of course, some of this is to do
with the amount of content posted, but it shows
that number of Page likes isn't the be all and
end all.

Interactions vs. Page likes
LADbible R 199,634,795

I 36,862,431
UM e — 43,102,050
thedodosite I 25,295,764

VT o 26,246,422

172,048,766
128,275,958

122,074,250

I 78,566,490

i R — 50,676,561

I 73,302,849

9930 I 41 772,167

I 65,684,404

FirstMediaBlossom | 53 300 554

buzzfeedtasty NN c9.697,262

N 97,506,648

DailyMail 6 350,787 oo
I 47,269,017
ABCNews  pum’14 244,867
TasteLifeOfficial ge™3'650 097 40,939,787
; ]
epochtimes  g'r"247 834 40,690,663
IS 37,545,500
CBSNews B 5,907,163
ltsGoneViralOfficial g"3797 115 37,406,888
I 36,812,055
peoplemag g7 833 425
35,868,961
JayShettylW 11,214,533

NowThisPolitics

FoxNews

delish

GoAnimalsOfficial

I 35,615,904
M 6,164,032

I 34,161,853
I 17,269,327

I 33,339,295
I 20,732,410

I 32,447,386
6,151,348
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Pages with Highest Proportion
of Shares and Comments

We also tracked the Pages from the top 1,000
that had the highest proportion of shares
and comments.

We excluded from this Pages that had fewer
than 100 posts, so that the ratio was not influ-
enced by one post that had a particularly high
metric for shares or comments.

For content that was highly shared, we saw food
appear a great deal.

All three of the top three Pages in terms of the
percentage of engagements that were shares
were some form of food or recipe Page.

Top Facebook Pages by

share percentage

TheMagicalSlowCooker 73.269

EatingonaDime 67.465

BestRecipeBox 65.29

JuliasAlbum 63.862

InsideBruCrewLife 62.798

CanadaProud.org 61.915

ImpressiveThings 60.751

diethood 59.204

carlsbadcravings 59

starbrightangels.angels - 57.903

9 www.newswhip.com

For comments, fashion and news dominated.
Missguided and Boohoo were fashion Pages
that had a particularly high proportion of
comments.

PBS' Newshour and ABC's Politics News Page
both also featured.

One interesting aside, Hong Kong's Police Force
saw a particularly high proportion of comments
amid ongoing protests.

Top Facebook Pages by
comment percentage

Missguidedcouk 51.913

boohoo.com 51.727

iloveshowpo 51.222

HongKongPoliceForce 49.13

prophetjeremiahministries 48.89

OfficialPLT 45.869

Govideosofficial 44,272

newshour 39.722

ABCNewsPolitics 38.68

LovelslandITV2 33.725

*Source NewsWhip Analytics from May 1st - October 31st 2019
only.
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Pages with Highest Proportion
of Angrys, Hahas, and Loves

For other types of Reactions, there was TOp Facebook Pages by

a good deal of difference between the Haha percentage

Pages that saw significant numbers in

each category. FasilMoshizlami [N 55755

Some Pages focused on humor saw as Blameitonkway

much as 40% of their engagement come explosm
from Hahas.

sabqtiyapahai
Loves tended to be driven either by films
or music, with the Jonas Brothers having EveryBlankEver
the highest proportion of Love reactions. KevOnStage
Angry reactions were more rare, but smosh
were dominated by politics when they ,

FilterCopy

did appear. Once again, the Hong Kong
Police Force saw a high percentage of comedycentralstandup

Angry reactions amid protests.
CollegeHumor

P 42748
P 41.498
P 39.326
N 36282
P 35815
PN 32206
P 32174
N 511
P os.12

Top Facebook Pages Top Facebook Pages by
by Love percentage Angry percentage
JonasBrothers [N 33.501 official.peta  [[NNNGGGENENNEN 24886

waltdisneystudiosph [N 2838 TheOther98
Billboard [N 28593  HongKongPoliceForce
nywolforg _ 28.507 HuffPost

SonOfGodMovie _ 27.116 shaunking
BibleSeries _ 26.993 newsbusters
multishow _ 26.617 mrctv
madonna _ 26.213 newshour

estherthewonderpig _ 26.131 foxandfriends
LupitaCardozaOficiaal PN 26.104 washingtondcpress

P 14365
s 1315
P 12416
P 11863
PN 11.433
B 11157
P 10835
P 10.198
P 9ss
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Post Type of Top 10,000 Videos

Among the different types of video, it is
still native video that dominates the rest.

Out of the top 10,000 video posts in the last

six months, more than 9,800 were native video,
an increase on the 9,745 we saw in our last
video report.

This means, by association, that the number
of live videos and embedded videos in the top
10,000 posts for the time period went down
once again.

Live videos made up 151 of the top 10,000,
while embedded videos made up just 35 of
the top posts.

Video by type

Native Video

Live Video 151

Embedded Video 35

12 | www.newswhip.com
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Average Engagement by
Video Type - Top 10,000 Posts

It is obvious, then, that native video is
likely to have a higher average engage-
ment than the other two types of video
formats. That is the case here, with
nearly 230,000 engagements per video
across those top videos.

In fact, average engagement has
increased almost 1.5x across all three
formats since we last checked in.

The only reaction type where native
video does not come out on top is with
average comments per video, where live
video once again wins out, with almost
3x as many comments on average as a
native video.

Average shares by
video type

36,387

Embedded Video

Live Video 24,165

13 | www.newswhip.com

Native Video

Embedded Video

Native Video

Embedded Video

Average engagement by
video type

Live Video

137,225

Average comments by
video type

Live Video

3,063

232,492

193,457

35,960

*Source NewsWhip Analytics from May 1st - October 31st 2019
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Engagements to Top 10,000
Videos by Percentage

We looked at the breakdown of how videos
tend to be interacted with on Facebook.

We did this by looking at the top 10,000 videos
and seeing the ratio of reactions.

Among these top videos, there is a fairly clear
winner in terms of the most popular reaction,
and that was the humble like, which was
responsible for almost half of the total inter-
actions on the top videos in the last six months.

Beyond likes, there are a few metrics that
were more successful than others.

The most common of these was the share,
which was responsible for more than a
quarter of the total engagements.

Loves were more prevalent than comments
on native videos, by an order of 2x.

Loves were responsible for some 12 percent

of the total engagements, while comments and
Hahas made up six percent of the engage-
ments each.

Wows, Angries, and Sads were almost non-
existent.

Reactions to top 10,000 posts by engagement type

Other
2

Hahas
6

Comments
6

Loves
12

Shares
26
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Engagements to Top Live
Videos by Percentage

We also looked at the same breakdown with almost a fifth of all engagements coming
of reaction data for the top live videos. from comments.

Using data from the 165 live videos that This is likely due to people being able to interact
appeared in the top 10,000 videos overall, with what is going on in real time, and express
there are some similar patterns to be drawn, their opinion as events unfold.

as well as some notable differences.
Shares are much less common on live videos,

Unsurprisingly, likes are still the dominant making up only 13 percent of the total engage-
metric, and responsible for more than half of ments for these 165 live videos. Around half of
the total engagement for the top live videos. the ratio shares were responsible for the

top non-live videos.
It is with the second most used metric that live

videos diverge from the non-live native videos,

Reactions to top 165 Live Videos by engagement percentage
Other
3

Sads
1

Shares
13

Loves
13

Likes
52

Comments
19
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Most Engaged Videos

The top video Pages on Facebook may have It was difficult for any other Page to break this
been dominated by LADbible and UNILAD, domination, but three managed to make it in to
but there is a very clear winner when it disrupt Blossom’'s monopoly.

comes to the top posts.

These included The Bible Series, Daijiworld
Blossom was far and away the success story for News, and KC Stauffer.
the most engaged videos of the last six months.

All of the top five videos in terms of
engagement, and seven of the top ten, have
come from the viral publisher of hacks.

Facebook videos with highest engagement

Fb Page Post Type Headline Engagement

Blossom ! Native Video : We're rooting for these 12 clever plant hacks! 7,462,993

Blossom Native Video 13 easy peasy peeling hacks! 6,673,170

Blossom Native Video These replanting hacks will make you grow 4,819,995
: : crazy!

Blossom Native Video Is your food fake or real? Find out with these 16 4,043,744
: : easy tests at home!

Blossom Native Video 11 unusual ways to make food! 3,827,318
The Bible Series : Native Video : Children in Karate Class Cheer Kid on While 3,730,807
: : Kicking Board

Daijiworld News Native Video Mangaluru: Rain fail to stop children from 3,696,041
: : celebrating Independence Day

Blossom Native Video Get smart with your scraps! 3,495,423
Blossom Native Video Impress your guests with these 14 napkin folds! 3,410,153

Kcstauffer Native Video Will Smith is the freaking coolest!! 3,388,379

16 | www.newswhip.com *Source NewsWhip Analytics from May 1st - October 31st 2019
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Most Engaged Videos
(not including Blossom)

Since Blossom is so dominant, we also The top post not including Blossom was the one

looked at the top videos which did not from The Bible Series that featured a cute video

include the how-to publisher. of a karate class.

Here we saw a more diverse range of Pages There was also a Will Smith appreciation post,

come to the fore, still receiving millions of and a couple of posts from LADbible and

engagements. SPORTbible, living up to their reputation for viral
content.

Facebook videos with highest engagement

Post Type Headline Engagement

: Children in Karate Class Cheer Kid on While 3,730,807
: Kicking Board

The Bible Series  Native Video

Daijiworld News Native Video Mangaluru: Rain fail to stop children from 3,696,041
g : celebrating Independence Day
Kcstauffer Native Video Will Smith is the freaking coolest!! 3,388,379
Preity G Zinta Native Video When you are happy and you know it take a 3,081,518
: ! hike .... @” #heavenonearth #shimla #pztravel
. : #ting
SPORTbible { Native Video  Lad Breaks 50 Bricks In 40 Seconds @ ¢ 3,024,232
Shikhar Dhawan : Native Video : No better way to begin a Sunday.. Feels so good 2,955,765

: to spread love, it's the best gift you can give to
: someone. Loved his smile and his character. God
: bless him. Have a good day you all l, @

UNILAD Native Video Little Guy Blows Out Candles 2,800,999
LADbible  Native Video : Kid Has Non Alcoholic Shot With Bartender 2,603,597
Comedy Central  Native Video : Brooklyn Ball Barber - Mini-Mocks 2,546,217

FIBA3x3 Native Video Ice cream video - meme 2,466,440
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How Long Should a Video Be?

Surprisingly, the average length of the top
100 videos was exactly the same as it was
when we last examined the metric.

At 132 seconds, the average length of the
top hundred most engaged videos has not
changed at all, though the length of the
longest video in the top ten thousand
certainly has.

We saw videos of nearly an hour in length
this time around getting high engagement,
normally in the form of political speeches
uploaded to Facebook for a wider audience.
This was the case for both Pakistani Prime
Minister Imran Khan and Indian PM
Narendra Mdi.

Average length of the top 100
videos on Facebook this year

Prime Minister of Pakistan Imran Khan

Speech to the Pakistani American

Community at Capital One Arena in

Washington D.C. USA (21.07.19) 6@ Imran Khan (official)

Q

Prime Minister of Pakistan Imran Khan Speech to
the Pakistani American Community at Capital
One Arena in Washington D.C. USA (21.07.19)
Prime Minister of Pakistan Imran Khan Speech to
the Pakistani American Community at Capital One
Arena in Washington D.C. USA (21.07.19)

/ Q0% 187« 10K comments

62K shares

=L

" |
50:32 G 53 of)
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Most Liked Videos
on Instagram

We also looked back at the past month on Cristiano Ronaldo also had significant
Instagram, to look at the videos from engagement, with three videos in this top ten
business and influencer accounts that had ranking, all with millions of likes.

the most success on the platform.
Cardi B and The Rock were the final celebrities

Though Instagram tends to be more geared that rounded out some of the top videos on
towards photo than video, videos still drove a Instagram in the last month or so.

great deal of engagement, with the top videos

on the platform driving more engagement in the It should be noted that this list is not exhaustive,
last month alone than anything over the past six but serves to represent some of the content
months on Facebook. that has gone viral on the platform.

Kylie Jenner was a dominant force on Instagram,
with two of her videos driving more than 7
million engagements.

Instagram videos by likes

Account Headline Likes
Kylie | daddy’s girl @ @ @ 8,528,986

Kylie ' reach for the stars baby @ @ @ & 7,417,120

Cristiano Ronaldo : E de se tirar o chapéu, cristiano! & #TodosPortugal A touch of 6,626,432
: magic, Cristiano! A #TeamPortugal

Cristiano Ronaldo jumpman23 Be careful we are here J& [ &g 5,219,251
lamcardib Celebrating my mommy @ Styled by mommy. 4,408,349

lamcardib Moana have a little attitude today @ 4,160,606
Cristiano Ronaldo Happy Halloween everyone @ & 3,971,565
lamcardib : Ride the Dick 3,620,322

therock : The ufc’s BMF Title will be presented to either gamebredfighter or 3,227,503
: natediaz209 TONIGHT at #UFC244 on PPV. It either goes back
 to Stockton or Dade County. Either way, it'll belong to the
: BADDEST MF on the planet. Period. | have nothin’ but high
: respect for both these men. They will electrify the Garden
: TONIGHT!!#UFC244 #BMF #DiazMasvidal

Kylle * skims skims skims 3,066,464
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Most Commented Videos
on Instagram

Comments unearthed some slightly different Top posts that drove comments often invited

types of posts, though some of the ones that users to tag friends in the comments so that

were most liked also appeared on the list of they saw the video, or so that they could enter

most commented. in some form of competition.

The comments metric was much lower than that Dan Bilzerian, 9gag, Kim Kardashian West, and

of likes, often by a factor of 8x or more. Kevin Hart all made an appearance in the most
commented videos, having not made it into the
most liked.

Instagram videos by comments

Account : Headline : Comments
Dan Bilzerian Ignite Halloween round two, Oct 24th, tag 3 friends, follow ignite I'll fly 167,039
i a few of you out
Kylie ' skims skims skims 97,194
9Gag: Go Fun The [ ] Tag a mate and say nothing By framesequence #animation 95,783
: #dirtymind #9ga
World  raryming #29ag
Kylie ' reach for the stars baby @ @ & & 94,009
Kylie "+  daddy’s girl @@ @ 88,130
Cristiano Ronaldo E de se tirar o chapéu, cristiano! & #TodosPortugal A touch of 72,254
: magic, Cristiano! 6 #TeamPortugal
Kim Kardashian West Elle Woods Harvard Video Essay Elias Tahan video and editing Ricky 70,540
i Alvarez video and photo Lauren Drablier producer Chris Appleton hair
: Ash K Holm makeup Music: “One Girl Revolution” Superchick
i Courtesy of Whizbang, Inc.and Inpop Records
9Gag: Go Fun The tag someone to pillowfight with you il _adylee & garrettlittieton#9gag
: #pillowfight
World : £ <
Therock : Happy 71st Birthday to best mom this lucky dude could ever be
. blessed with. Our family is so grateful you were born and for being
: such a high quality example to our baby girls. Now go enjoy your
: birthday weekend in Vegas - and remember everyone has cel phones
: at the Magic Mike show, so be cool - the internet is forever &2 X
Kevin Hart | killed it with my Halloween costume this year.... therock had the

i nerve to get an attitude with me. &35\ &35\ &2 We are dropping a
i brand new trailer for Jumaniji The Next Level tomorrow. Stay
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*Source NewsWhip Spike from October 12th - November 11th
2019 only.
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Most Retweeted Videos

The top tweets tended to be much less geared Memes were prevalent, as were jokes that
towards big accounts, with many more viral accompanied short videos.
moments from individual users.

There were also some calls to action, such as

Our Twitter data looks at a week at a time, asking people not to use plastic and as such
so these tweets represent more of a flavor of protect wildlife on a video of a whale interacting
what's gone viral in recent days than any firm with some people on a boat.

overall trends. it is interesting to note the viral
potential of individuals on Twitter.

Twitter videos with most retweets: Nov. 4th - 11th 2019

Account Summary . Retweets
Blankzy_ ! | lost it when he licked his hand https:/t.co/YktVwohYPT 306,751
Kinglrg_ | hate the internet sometimes Imaooo https://t.co/Rk9MoskhaP 259,171
mcrmikan : i am in literal TEARS over how pure the energy in this video is 249,099

! https://t.co/toPGt3h6iQ

iamJokunle : “’Mommy I'm not mad at you” melted my soul & & & O @ ¢ 245,941
: @& https://t.co/7VSdM4SZi4

SaintXae me: *is holding back tears* 234,267
someone: what’s wrong?
me: https://t.co/jOA2xiGkgw

weareoneEXO i EXO 92 Concept Trailer #EXODEUX @2 2019.11.27. 6PM 180,325
: (KST)<~ https://t.co/x08K1Ax0Ok#EXO #22 #weareoneEXO
: #EXOonearewe @exoonearewe #OBSESSION https://t.co/
: eOpgeTCj15

kaylasheagg me looking at my professor when i hear backpacks zipping 2 mins 177,382
: before class ends bc i want him to know i’'m still listening &
i everyone else is rude https://t.co/hBSLFGaTmg

Lisa_Bizzle I have watched this approximately 9,345,678 times so far today 169,911
. https://t.co/6ND1H1gAMF

_SJPeace_ : This man is playing fetch with a Beluga Whale. This is 158,056
: INCREDIBLE. ¥ we honestly don't deserve these Majestic
: Creatures. @ Protect them at all costs. PLEASE STOP USING
: PLASTIC https://t.co/LpqgqS4V7jl

weareoneEXO Practice makes OBSESSION #EXO #22 #weareoneEXO 155,384
: #0bsession https://t.co/tm20fHdZaC
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*Source NewsWhip Analytics from November 4th - November
11th 2019 only.
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Some Top Tweets

Lance (A ~
@Kinglrg_

‘ | hate the internet sometimes Imaooo

StanceGrounded ~
@_SJPeace_

This man is playing fetch with a Beluga Whale. This is
INCREDIBLE. @

We honestly don't deserve these Majestic Creatures.

ol
Protect them at all costs.

PLEASE STOP USING PLASTIC

-—

EX0 &
@weareoneEXO

EXO 24 Concept Trailer #EXODEUX $%

(77 2019.11.27. 6PM (KST)
exo.smtown.com

4:02 PM - Nov 7, 2019 - Twitter Web Client

159K Retweets  515.6K Likes S e X
o 0 © 2 HEXO 4% #94 #weareoneEXO é% #EXOones (CaREii
@exoonearewe #OBSESSION ¢4

4:51 PM - Nov 8, 2019 - Twitter for iPhone 4

261.8K Retweets  695.6K Likes

JoJo ~
@iamJokunle

°

? @kaylasheagg “"Mommy I’'m not mad at you” melted my soul % %
23

me looking at my professor when i hear backpac 10:00 AM - Nov 7, 2019 - Twitter Media Studio hood L 4 "' =

Zipping 2 mins before class ends bc i want him t

i'm still listening & everyone else is rude 181.8K Retweets 243.7K Likes Jilliann Grouse

0:05 10.9M views

9:34 PM - Nov 5, 2019 - Twitter for iPhone From Mr UYI

177.8K Retweets  973.4K Likes 3:46 AM - Nov 8, 2019 - Twitter for iPhone

250.7K Retweets 756K Likes
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*Source NewsWhip Analytics from May 14th - May 21st 2019
only.
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How Long is a Twitter Video?

The average video on Twitter was much
shorter than it was on Facebook, with the
average video among the top 100 videos
last week coming out at just 23 seconds.

The longest video among the most
retweeted 300 videos in the last week
came out at four minutes and 32
seconds. This was a video tweeted by
Alyssa Milano from an original post by
Now This, showcasing Donald Trump's
faith advisor Paula White.

The shortest videos were just a second

long, and normally served to accompany
a joke of some form.

25 | www.newswhip.com

Average length of the top 100
videos on Twitter in the last week

Blankzy v
. @Blankzy_

| lost it when he licked his hand

0:18 10.7M views

12:39 PM - Nov 6, 2019 - Twitter for iPhone

308.6K Retweets 1M Likes

*Source NewsWhip Analytics from May 14th - May 21st 2019
only.
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What To Remember

Key takeaways:

LADbible and UNILAD were once again the
dominant Facebook Pages in terms of
engagement to video content in the last six
months

The number of Page likes a Facebook Page
has does not necessarily correlate with the
number of engagements its content receives

Nearly all of the top video on Facebook is
native video rather than live video

Blossom dominated the list in terms of the
very top videos on Facebook, with seven of
the top ten coming from that Page

Twitter tends to be more democratized in
what goes viral, with a number of individuals
having the top videos on the platform

Instagram, although principally still a platform

for images, does see some videos get high
engagement, with some seeing more likes
than any video on Facebook

27 | www.newswhip.com

cristiano #& « Follow

cristiano & E de se tirar o chapéu,
@cristiano! 8 #TodosPortugal

A touch of magic, Cristiano! &
#TeamPortugal
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Case Study:

How APCO uses NewsWhip for its storytelling campaigns

APCO works with clients across the world in creative
and PR capacities. Steve Salvador, Creative Director
and Head of Brand Programming, leads a team
specializing in video and brand programming.

Data helps APCO manage client campaigns. Their
model for running and assisting in video storytelling
campaigns explores a new area, which they define
as “sustained brand building through sustained
content.”

NewsWhip and its access to trends helps in the
generation of new ideas and new story angles.
NewsWhip Analytics comes into play for APCO's
proactive content to study long-term trends.
“It's really helping us to maximize relevance,

to understand what stories and trends are
driving engagement.”

When it comes down to it, there are three ways
APCO uses NewsWhip to make sense of data:

Trend correlation

How does that guide decision-making? Often
Salvador’s team is trying to understand a macro
theme for a client and determining if thatis a
theme the brand can credibly speak to.

For example, their client Suntory, a Japanese
beverage company, is focused on quality and
craftsmanship. Understanding the correlation of
those two themes together in Analytics gave
Salvador’s team the confidence to narrow a story’s
focus for increased relevance: “it's not just about
something that we think is interesting or appealing,

Predictive content intelligence for
brands, PR, agencies, and media

it's about understanding what matters most to the
audience we're trying to reach and how we connect
the dots.”

Geo-relevance

Working with a global client like Suntory, sometimes
dominant themes emerge that work in the US, but
those might not be the same themes that drive
engagement in other parts of the world.

Using NewsWhip Spike, Salvador looked at markets
in southeast Asia to learn that there were certain
aspects of sustainability related to plastic packaging,
for instance, that surpassed interest in other aspects
related to product marketing. The data pointed them
to other themes that might have a localized impact.

Testing assumptions

Sometimes Salvador’s team has certain ideas they
assume would work really well but lack the data to
prove it. With NewsWhip, they gain the ability to
navigate the creative process with a data-driven
roadmap. Being able to go back and find the right
search terms with the help of the NewsWhip
Customer Success team to see if there is a connection
has led APCO to refine their ideas. “I think there's
great strength in the data in that respect.”

“One of my favorite things we're doing is looking at
themes each month related to the core strategy and
then being able to leverage historical data and go all
the way back to test assumptions. It's helping us to
uncover new story angles and providing us with
defensible data for editorial decisions.”

Free Demo
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