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INTRODUCTION TO 
NEWSWHIP ANALYTICS
Super Bowl Case Study Introduction

NewsWhip is a social signals platform, powering a suite of products used by journalists and 
editors, marketers and communications and PR professionals. Analytics, our content 
performance analytics tool, gives you comprehensive data on what stories, writers and 
publishers are winning on the social web each day, week and month. Our beta partners 
include BBC, Daily Mail, Edelman, Guardian, Mastercard, MTV, Reebok, the Washington 
Post and Yahoo!

What can Analytics do for you?
•  Understand what’s working and why in your content portfolio
•  Benchmark your performance, and competitors’, against KPIs
•  Gain real-time direction via customised dashboards
•  Improve your social distribution strategy and ROI

How?
Say you’re a sports marketer. You want to know what the hottest social media trends and 
numbers were around the Super Bowl. What are some things we can quickly find using 
NewsWhip Analytics?

•  Which NFL team saw the most Facebook engagement around their content before the 
   Super Bowl
•  What the teams’ and NFL’s Facebook page performance was like during the Super Bowl
•  How Super Bowl players hyped up on Instagram around the big game
•  Who the top publishers of content were for the Super Bowl
•  Which Super Bowl ads were the most engaging on Facebook

The NewsWhip discovery engine finds 98% of stories within 90 seconds of publication and 
will start obtaining social data from the social network’s API (Facebook, Twitter, Linkedin, 
Instagram, Pinterest) immediately. 
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We can look at the individual NFL team websites to see which teams drove enormous 
engagement from their content in the two weeks before the Super Bowl. We’ll add the NFL 
in there too, to see how the league stacked up. 

There’s a big jump in shares for the NFL right after the Super Bowl. We can look at rankings 
of engagement right before the Super Bowl, along with during game day, and in the 
time after. 

We can narrow the search focus by using Analytics’ keyword feature. This way, we can make 
sure we’re concentrating solely on all content published over seven days that mentions 
‘Super Bowl’ in the headline or excerpt text. 

What Sites Had the Most Facebook Shares Around 
NFL Content in the Run-Up to the Super Bowl? 

Facebook Shares on content published by NFL.com, Panthers.com, and 

Broncos.com from February 2nd to February 9th 2016
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Facebook Shares on content from the NFL, Panthers, and Broncos 

websites that included the keyword “Super Bowl” 

The graph changes again to show the spikes are bigger for the Panthers and Broncos, and 
we can see all that victory content leading for the Broncos the day after the Super Bowl. 
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We can also track the Broncos, Panthers, and NFL’s Facebook pages in Analytics. We can 
focus solely on the day of the Super Bowl, to see how the lead-up and results of the game 
made an impact on social media. 

The post type in the content table indicates what sort of Facebook content it is. We can 
filter by status update, link post, text post, photo post, and video posts to focus on a 
specific type of content. 

If we narrow our results to filter by videos the teams and the NFL uploaded to Facebook, 
we can find the best video for the run-up to the game, from the game itself, and of the 
winning team.

This chart shows the number of posts from the NFL, Broncos, and 

Panthers Facebook pages on the day of the Super Bowl

What Was Engagement Like on Facebook?
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Content table sorted by most-shared posts on Facebook from 

the NFL, Broncos, and Panthers

Post-win video Broncos lead-up hype video

Panthers lead-up hype video
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It’s not just the teams’ social profiles that Analytics covers. 

We tracked some of the players’ personal Instagrams to see their engagement around 
the big day. Let’s see what some of the star players of the Denver Broncos and Carolina 
Panthers were up to, the day before, day of, and day after the game. 

We can see the total likes, or comments, as we did before. We can see the triumphant 
Denver Broncos were more active on Instagram than the Panthers were. 

Instagram likes and comments breakdown for active Broncos and Panthers players 

from February 2nd to February 9th

How Did NFL Players Hype Up on Their Social 
Channels?

http://www.newswhip.com/analytics
http://www.newswhip.com/analytics
http://www.facebook.com/newswhip
https://twitter.com/NewsWhip
https://www.linkedin.com/company/2371907?trk=prof-exp-company-name
http://www.newswhip.com


07

newswhip.com/analytics  

Instagram content from active Broncos and Panthers players from 

February 2nd to February 9th

We can also see when those players were posting. There was a spike in content right before 
Game Day, and another spike the day after, primarily from the Broncos accounts. If we go 
to our content table, we can pick out the most engaging Instagram posts from players from 
right after the game. Cam Newton, Von Miller, and Emmanuel Sanders were the players 
with the most engaging Instagram posts during that time. 

Cam Newton Von Miller

Emmanuel Sanders
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We can also explore the top sports publishers of Super Bowl content, to see who produced 
the biggest percentage of content, to which sites had to most shares, to the most viral authors. 
We can narrow this down to just sports publishers for some competitive benchmarking.

Looking at the Share of Voice pie chart, we can see which of the sports publishers had the 
most Super Bowl content on game day, with ESPN leading the amount of articles. We can go 
back to last year, to benchmark who were the biggest publishers around Super Bowl XLIX.

Who Were the Top Content Creators Around the 
Super Bowl? 

Publishers who produced the most Super Bowl content on game day

Super Bowl 50
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Publishers who produced the most Super Bowl 

content on game day

Super Bowl XLIX

Last year, Bleacher Report 
took the lead over ESPN. 
If we look over to our 
Facebook shares distribution, 
we can see the publisher 
who had the most shares 
from their content, and how 
that content production 
changed. 

It’s easy to identify SB 
Nation and ESPN were 
predominantly getting their 
content shared around the 
game. We can also click 
any of these publishers 
on either graph, to narrow 
down just to their content 
on the Analytics dashboard.

Sports publishers’ distribution of Facebook 

shares for Super Bowl content
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Sports authors with the most Facebook shares 

on Super Bowl content

We can identify the specific 
authors from these publishers 
here who had the most 
Facebook shares on their 
Super Bowl content. By 
mousing over, we can 
highlight their name and 
click to see just their 
content. 

Any of the data sections, 
like the Author Facebook 
Shares above, can be 
configured to show as 
tables instead of graphs 
and charts. They can also 
be exported as .csv files 
for further analysis. 
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Let’s pivot now to one of the biggest parts of the Super Bowl—the commercials. Each year, 
commercials get more brazen and attention-grabbing, and that carries over to social media. 
On Facebook, many brands posted hype to lead up to their Super Bowl commercials.

We took a look at how the Super Bowl advertisers did on Facebook, to see which brands 
were most engaging. 

The brands that advertised during the Super Bowl game had a huge spike in engagement 
during and after the game, from people sharing and interacting with what caught 
their attention.

Super Bowl advertisers’ shares received on their Facebook content 

from February 2nd to February 9th

Analysis of over 70 Super Bowl advertisers—brands with spikes in engagement around the Super Bowl included: The Jungle Book, 

Jason Bourne, Independence Day: Resurgence, Coca-Cola, Heinz Ketchup, and Deadpool, among others

What Were the Most Engaging Advertisements?
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Focused time frame of Facebook shares for Super Bowl advertisers

We can drag a box over the spike, and narrow down our view for a more in-depth view of 
when that high engagement occurred. You can narrow this view for any query — stories 
over a time period, Facebook posts, Instagram posts, etc. 

We saw that entertainment brands, like “The Jungle Book” highlighted above, had tremendous 
engagement on Facebook as fans of the movie franchises flocked to Facebook to share 
and comment on the new trailers. 

Analytics gives us the ability 
to see the specific numbers 
around each piece of 
Facebook content: total 
likes, shares, and comments. 
This way, we can determine 
which Super Bowl ad was 
the most impactful on 
Facebook and which factors 
drove that impact. 
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Social is becoming the primary traffic source for many publishers — Analytics helps you 
understand what worked and why, to boost your social distribution.

Analytics lets us dive into a variety of sources for content discovery, including: Facebook, 
Reddit, Twitter, LinkedIn, Pinterest, blogs, news sites, and general websites.

What else can we use Analytics for?

Content Analysis (Internal and Competitor)

Perform content audits and analyse what content is driving the most shares for you and 
your competitors. Use this information for idea generation, campaign planning and new 
business pitches. 

Social Distribution Analysis 

Track Facebook pages to see how content is being shared on the platform. Break down 
each post type to see how a story is presented and what’s driving the engagement – whether 
it’s the copy, call to action, imagery, or post times

Reporting and Benchmarking 

Create internal reports for stakeholders and benchmark performance against your competitors. 
Set up daily, weekly or monthly emails and get them delivered to your inbox.

Campaign, Keyword, Event and New Vertical Research 

Using keyword search, see how any topic / brand / client has evolved over time on social 
media. Use this information idea generation and pitching new business. 

Campaign Measurement 

Post campaign analysis to see how any piece of content performed on Social Media and
see how this influenced the publisher / brand against competitors.

How Analytics Can Do Your Work for Media, PR, 
and Brands
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Request a Demo of NewsWhip Analytics

Sales and Marketing 

Internally share the numbers to your marketing and sales teams so they can tell a positive 
story about the publication. Convey that they are an influencer / the strongest voice around 
a specific topic or event.

Benchmarking and measuring your content strategy used to be hard. Analytics was limited 
to on-site data on your own content. Insights into your competition were tricky to find.

Not any more. NewsWhip Analytics empowers you with rich data on performance trends, 
across your content and your competitors’.

Get ahead with the God’s-eye view of content performance across your market or sector.

Interested? Excited?
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