INTRODUCTION TO
NEWSWHIP ANALYTICS

Super Bowl Case Study Introduction

NewsWhip is a social signals platform, powering a suite of products used by journalists and
editors, marketers and communications and PR professionals. Analytics, our content
performance analytics tool, gives you comprehensive data on what stories, writers and
publishers are winning on the social web each day, week and month. Our beta partners
include BBC, Daily Mail, Edelman, Guardian, Mastercard, MTV, Reebok, the Washington
Post and Yahoo!

What can Analytics do for you?

e Understand what's working and why in your content portfolio
e Benchmark your performance, and competitors’, against KPIs
* Gain real-time direction via customised dashboards

* Improve your social distribution strategy and ROI

How??

Say you're a sports marketer. You want to know what the hottest social media trends and
numbers were around the Super Bowl. What are some things we can quickly find using
NewsWhip Analytics?

o Which NFL team saw the most Facebook engagement around their content before the
Super Bowl

What the teams’ and NFL's Facebook page performance was like during the Super Bowl
How Super Bowl players hyped up on Instagram around the big game

Who the top publishers of content were for the Super Bow!

Which Super Bowl ads were the most engaging on Facebook

The NewsWhip discovery engine finds 98% of stories within 90 seconds of publication and
will start obtaining social data from the social network’s API (Facebook, Twitter, Linkedin,
Instagram, Pinterest) immediately.
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What Sites Had the Most Facebook Shares Around

NFL Content in the Run-Up to the Super Bowl?

We can look at the individual NFL team websites to see which teams drove enormous
engagement from their content in the two weeks before the Super Bowl. We'll add the NFL
in there too, to see how the league stacked up.

Facebook Shares on content published by NFL.com, Panthers.com, and
Broncos.com from February 2nd to February 9th 2016

FACEBOOK SHARES FOR CONTENT PUBLISHED PER TIME INTERVAL

View » | @ ZoomOut | @ NFL (514) @ Broncos (201) @ Panthers (114) fbShares total per 3h | (829 hits)
20000

There's a big jump in shares for the NFL right after the Super Bowl. We can look at rankings
of engagement right before the Super Bowl, along with during game day, and in the
time after.

We can narrow the search focus by using Analytics” keyword feature. This way, we can make
sure we're concentrating solely on all content published over seven days that mentions
‘Super Bowl!' in the headline or excerpt text.
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Facebook Shares on content from the NFL, Panthers, and Broncos
websites that included the keyword ‘Super Bow!”

FACEBOOK SHARES FOR CONTENT PUBLISHED PER TIME INTERVAL

View » | @ Zoom Out| @ NFL (259) @ Breoncos (173) @ Panthers (88) fbShares total per 3h | (520 hits)
10000

The graph changes again to show the spikes are bigger for the Panthers and Broncos, and
we can see all that victory content leading for the Broncos the day after the Super Bowl.
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What Was Engagement Like on Facebook?

We can also track the Broncos, Panthers, and NFL's Facebook pages in Analytics. We can
focus solely on the day of the Super Bowl, to see how the lead-up and results of the game
made an impact on social media.

This chart shows the number of posts from the NFL, Broncos, and
Panthers Facebook pages on the day of the Super Bow!

ARTICLE COUNT VS TIME

View » | @ Zoom Out | @ NFL(142) @ Denver Broncos (62) @ Carolina Panthers (20) count per 3h | (224 hits)
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The post type in the content table indicates what sort of Facebook content it is. We can
filter by status update, link post, text post, photo post, and video posts to focus on a
specific type of content.

If we narrow our results to filter by videos the teams and the NFL uploaded to Facebook,
we can find the best video for the run-up to the game, from the game itself, and of the
winning team.
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Content table sorted by most-shared posts on Facebook from
the NFL, Broncos, and Panthers

ARTICLES

© 0 to 100 of 224 available for paging L2

fbPageName » 4 summary_en * 4 fbShares v » 4 fbLikes » ¢ fbComments ¢ < fbPostType
Denver Broncos We #BeatThePanthers!!!! We won the #SuperBowl ! 236538 450086 12026 2

NFL "I den't know what you want me to say, I'm sorry." - A dejected Cam Newton walks off the podium abru... 108725 67522 30793 3

Denver Broncos  Give us three!!llll #SuperBroncos 55798 117165 2273

Denver Broncos  We'll take this MVP. 49152 322666 4058

NFL "l got a really big team, and we need some really big rings!" - Agib Talib #Broncos #SB50 94946 7619

NFL BeastMode, & 197556 8213

NFL Congratulations, Peyton Manning! #5B50 84205 1569

Denver Broncos  He's got ancther one. #SuperBroncos 202365 1702

Post-win video Broncos lead-up hype video

Carolina Panthers
February 7 at 2:00pm -

We will not go quietly into the night. We will not vanish without a fight. We
will Keep Pounding. #IDR

P Guemmmmeee——— 117 ) (D) ;'

717K Views

Share

James Schwartz, Ujala Shakir, Andrew Whitley and 40,576 others Top Comments ~
like this.

14,917 shares

Panthers lead-up hype video

NFL th: & Public
@ "I got a really big team, and we need some really big rings!" - Aqib Talib #Broncos #SB50 Vs
Like - Comment - Share ry 7
‘ i Report video
99,172 people like this. Top Comments ~
48,504 shares BK comments

051 ) TF i

Denver Broncos s @ Public

S When they ask, "Who was the hero?" ... give them 53 names. 1,443,619 Views
Its #Bammoday, Embed Video
Like - Comment - Share - February 7 @~ Embed Post
Report video
43,889 people like this. Top Comments *

31,950 shares K comments
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How Did NFL Players Hype Up on Their Social

Channels?

It's not just the teams’ social profiles that Analytics covers.

We tracked some of the players’ personal Instagrams to see their engagement around
the big day. Let's see what some of the star players of the Denver Broncos and Carolina
Panthers were up to, the day before, day of, and day after the game.

Instagram likes and comments breakdown for active Broncos and Panthers players
from February 2nd to February 9th

IG LIKES B 0 & % 4 x IG COMMENTS H 0 & # + x

1,882,296 73,027

Query max mean wtotal Query count max mean ‘wtotal
Von Miller 52,632 31,120 684,641 ® Cam Newton 1 38595 38,595 38,595
@® DeMarcus Ware 32,872 12,248 453,182 Von Miller 22 7,225 838 18,441
Vernon Davis 31,257 7,783 210,154 @ DeMarcus Ware 37 766 156 5,760
Emmanuel Sanders 39,541 20,089 200,888 Vernon Davis 1,077 157 4,246
@® Cam Newton 166,541 166,541 166,541 Emmanuel Sanders 749 372 3,715
@ Chris Harris Jr. 16,672 10,129 81,028 @ Chris Harris Jr. 211 118 950
Roman Harper 7,061 4,581 36,644 Roman Harper 221 101 808

@® Bené Benwikere 3,397 2,364 21,273 @ Bené Benwikere 54 23 203
Joe Webb 2,492 2,233 15,629 Kyle Love 162

Kyle Love 1,612 880 12,316 Joe Webb 147

We can see the total likes, or comments, as we did before. We can see the triumphant
Denver Broncos were more active on Instagram than the Panthers were.
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Instagram content from active Broncos and Panthers players from
February 2nd to February 9th

POSTS OVER TIME PERIOD BH 6 & & + x

View » | @ Zoom Qut | @ DeMarcus Ware (37)
@ Bené Benwikere (9) Kyle Love (14)

Won Miller (22) Vernon Davis (27)
Joe Webb (7) @ Cam Newton (1)

Emmanuel Sanders (10) @ Chris Harris Jr. (8)
Roman Harper (8) count per 3h | (143 hits)

15.0

We can also see when those players were posting. There was a spike in content right before
Game Day, and another spike the day after, primarily from the Broncos accounts. If we go
to our content table, we can pick out the most engaging Instagram posts from players from
right after the game. Cam Newton, Von Miller, and Emmanuel Sanders were the players

with the most engaging Instagram posts during that time.

Cam Newton

cold water comes out of different
fountains. You are either hot or cold.
You have a big platform. Which
fountain are you? Don't let the devil
win over your your words or speech
that represent the dark world. But
Represent the awesome God you
serve thru your words. Don't confuse
the devil and the enemy of what side
you are on: so speak boldly to the
nations that you represent Christ for
the great things he has done. Thru
your language and actions, speak
words to uplift and not tear down.
Don't promote the Devils workshop.
Death and life is in the power of the
tongue. The devil don't like positive
words. That's why he keeps attacking
because he ain't happy. You win with
your character and powerful words
that you speak.

Cam, you are highly favored. God is
on your side, why should you fear
what man should do or say.
Remember God!

| love you more than you imagine and
so proud of you, .

159k likes

camereninewton soPOWERFUA
IHADtoSHARE! NOVEUWOMAN!¥ -10VE
#MOMMASIOVE

gabbaghouley | think it's time for Cam to
retire honestly.

_gavin_green_ #
MaddenEasiestDifficultyCarreerMode
@gabbaghouley same dawg

anoxi_shadow @gabbaghouley that's what
to far

lindseytrapp | love you we all love you

eminnick12 I'm sure he dont give AF about
all the salty comments 15-1got the MVP of
the year award but he sucks =
brilizzzyyyyy Still proud of you

yj_doce Wie schreibt der Junge &
@yj_ocho

e T i i e i s i

\on Miller

8

S22 likes

001234 Hellyeah, he &
mo.

& Once he ht that cocky

sUPERBOW,

@lle.

@ oronesancers [rouow

302K lkes

emmanueisanders devergrateful..deversie
ssed 1
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Who Were the Top Content Creators Around the

Super Bowl?

We can also explore the top sports publishers of Super Bowl content, to see who produced
the biggest percentage of content, to which sites had to most shares, to the most viral authors.
We can narrow this down to just sports publishers for some competitive benchmarking.

Looking at the Share of Voice pie chart, we can see which of the sports publishers had the
most Super Bowl content on game day, with ESPN leading the amount of articles. We can go
back to last year, to benchmark who were the biggest publishers around Super Bowl XLIX.

Publishers who produced the most Super Bowl content on game day

SHARE OF VOICE H 0 & % $ x

@ espn.com (558) si.com (477) yahoo.com (416)
@ bleacherreport.com (337) @ sbnation.com (329) @ usatoday.com (161)
® thebiglead.com (64) @ deadspin.com (44) | count of createdAt

4 Super Bowl 50
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Publishers who produced the most Super Bowl!
content on game day

SHARE OF VOICE B e & & 4 x

@ bleacherreport.com (552) espn.com (516) si.com (419) @ yahoo.com (389)
@ sbnation.com (384) @ usatoday.com (182) @ thebiglead.com (65)
@ deadspin.com (63) | count of createdAt

a Super Bowl XLIX

Sports publishers’ distribution of Facebook
shares for Super Bow! content

FACEBOOK SHARES DISTRIBUTION B 08 & &% 4 x

@ sbnation.com (47043) espn.com (34134) bleacherreport.com (22798)
@ usatoday.com (16216) @ yahoo.com (7951) @ si.com (7027) @ deadspin.com (3970)
@ thebiglead.com (2593) | total of fbShares

Last year, Bleacher Report
took the lead over ESPN.

If we look over to our
Facebook shares distribution,
we can see the publisher
who had the most shares
from their content, and how
that content production
changed.

It's easy to identify SB
Nation and ESPN were
predominantly getting their
content shared around the
game. We can also click
any of these publishers

on either graph, to narrow
down just to their content
on the Analytics dashboard.
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Sports authors with the most Facebook shares

on Super Bow! content

AUTHORS - FACEBOOK SHARES BREAKDOWN

@ Kyle Newport (15589)

20000

Authors - Facebook Share Breakdown

Author Total Facebook Shares

Kyle Newport
James Dator
Mark Sandritter
Mate Scott

Paul Gutierrez

Authaors from major sports publishers, sorted by most Facebook shares
for Super Bow! content

46,041
24,446
13,774
8,571
7,828

MNEWS

J WHIP

We can identify the specific
authors from these publishers
here who had the most
Facebook shares on their
Super Bowl! content. By
mousing over, we can
highlight their name and
click to see just their
content.

Any of the data sections,
like the Author Facebook
Shares above, can be
configured to show as
tables instead of graphs
and charts. They can also
be exported as .csv files
for further analysis.
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What Were the Most Engaging Advertisements?

Let's pivot now to one of the biggest parts of the Super Bowl—the commercials. Each year,
commercials get more brazen and attention-grabbing, and that carries over to social media.
On Facebook, many brands posted hype to lead up to their Super Bowl cormmercials.

We took a look at how the Super Bowl advertisers did on Facebook, to see which brands
were most engaging.

Super Bowl! advertisers’ shares received on their Facebook content
from February 2nd to February 9th

FACEBOOK SHARES FOR CONTENT PUBLISHED PER TIME INTERVAL

View » | @ Zoom Out |
100000

12:00 00:00 12:00 00:00 12:00 00:00 12:00 00:00 12:00 00:00 12:00 00:00 12:00
02-02 02-03 02-03 02-04 02-04 02-05 02-05 02-06 02-06 02-07 02-07 02-08 02-08

Al

Analysis of over 70 Super Bowl! advertisers—brands with spikes in engagement around the Super Bow! included: The Jungle Book,
Jason Bourne, Independence Day: Resurgence, Coca-Cola, Heinz Ketchup, and Deadpool, among others

The brands that advertised during the Super Bowl game had a huge spike in engagement
during and after the game, from people sharing and interacting with what caught
their attention.
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Focused time frame of Facebook shares for Super Bow! advertisers

FACEBOOK SHARES FOR CONTENT PUBLISHED PER TIME INTERVAL

View » | @ Zoom Out |

100000
@ The Jungle Book

79,009 per 3h @ 2016-02-07 16:00:00

16:00 17:00 18:00 19:00 20:00
02-07 02-07 02-07 02-07 02-07

We can drag a box over the spike, and narrow down our view for a more in-depth view of
when that high engagement occurred. You can narrow this view for any query — stories
over a time period, Facebook posts, Instagram posts, etc.

We saw that entertainment brands, like “The Jungle Book™ highlighted above, had tremendous

engagement on Facebook as fans of the movie franchises flocked to Facebook to share
and comment on the new trailers.

Most Engaging Super Bow!l Ads On Facebook

Brand Name Totala Likes Shares Comments Ana|ytiCS giveS us the abl|lty
T-Mobile - Drake 339,992 240,809 78,183 21,000 to see the specific numbers
Captain America: Givil War 234,628 146,761 78,067 10,000 around each piece of
X-Men: Apocalypse 225,008 154,406 63,692 7,000 Facebook content: total

Alice Through the Looking Glass 204,284 93,730 101,754 8,800 likes, shares, and comments.
Hyundai - First Date 200,789 150,037 44,352 6,400 _ _
Pokemon 179,988 136,813 36,775 6,400 This way, we can determine
Bourne 168,057 107,458 54,099 6,500 which Super Bowl ad was
Mtn Dew {PepsiCo) 140,279 56,636 64,643 19,000 the most impactful on
T-Mobile - Steve Harvey 111,893 75,342 29,451 7,100 Facebook and which factors
TWINT Movie 101,204 68,963 29,941 2,300 drove that impact.

The Jungle Book 97,639 60,562 32,857 4,200

AN
Total Facebook engagement from time of posting to midday after the Super Bowl. @ W|:| ipJ
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How Analytics Can Do Your Work for Media, PR,

and Brands

Social is becoming the primary traffic source for many publishers — Analytics helps you
understand what worked and why, to boost your social distribution.

Analytics lets us dive into a variety of sources for content discovery, including: Facebook,
Reddit, Twitter, LinkedIn, Pinterest, blogs, news sites, and general websites.

What else can we use Analytics for?

Content Analysis (Internal and Competitor)

Perform content audits and analyse what content is driving the most shares for you and
your competitors. Use this information for idea generation, campaign planning and new
business pitches.

Social Distribution Analysis

Track Facebook pages to see how content is being shared on the platform. Break down
each post type to see how a story is presented and what'’s driving the engagement — whether
it's the copy, call to action, imagery, or post times

Reporting and Benchmarking

Create internal reports for stakeholders and benchmark performance against your competitors.
Set up daily, weekly or monthly emails and get them delivered to your inbox.

Campaign, Keyword, Event and New Vertical Research

Using keyword search, see how any topic / brand / client has evolved over time on social
media. Use this information idea generation and pitching new business.

Campaign Measurement

Post campaign analysis to see how any piece of content performed on Social Media and
see how this influenced the publisher / brand against competitors.
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Sales and Marketing

Internally share the numbers to your marketing and sales teams so they can tell a positive
story about the publication. Convey that they are an influencer / the strongest voice around
a specific topic or event.

Benchmarking and measuring your content strategy used to be hard. Analytics was limited
to on-site data on your own content. Insights into your competition were tricky to find.

Not any more. NewsWhip Analytics empowers you with rich data on performance trends,
across your content and your competitors'’.

Get ahead with the God's-eye view of content performance across your market or sector.

Interested? Excited?

Request a Demo of NewsWhip Analytics
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